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PRIDE IN WORKMANSHIP... 
- The Seeburg name returns 
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I You 
2 96000-Hs SMALL 
3 v2o000 MMM 
Ss  §4000 HMM 
Ad message for location can be entered 1000 points ante down. Two cards for you, Dealer is not that stupid, isn’t it? Lose, return to original score oF even 
for display. two cards for dealer. One of dealer's cards Dealer will drop when it “thinks” fit, on card 7 - adjustable by dip switch. 
7 is open. The one holding a higher card has just like a top class player. 
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PLEASE ENTER YOUR NANE 


NAME BONANZA 
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Enter name after game is over. 
Names of top five players will 
be displayed. 
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All intringements 
against copyrights of games 
originally developed by 
> BONANZA ENTERPRISES, LTD 
are forbidden. 


MODEL : BE-8O0000/MRC 


H:480 ™m 
W:415 ™Mm 
D:480 ™Mm 
Wt. : 35 kgs 


CALL NOW 
LOU PAVLOFF ASSOCIATES, INC. 


1650 LINDA VISTA Dr. SUITE 108 
SAN MARCOS, CA 92069 (619)744-6921 


ta Bowanza EnTererises, Lto. 


3-43, 3-Chome, Shin-Yamashita, Naka-ku, Port P.O. Box |! 1, Yokohama, Japan Tel:(045)623-571 | Telex:47901 WIKIWIKI J 
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Operators nationwide approach the video lottery in different ways. Some are trying to 
beat the lottery and others are trying to join it. Meanwhile, New York will test 
automatic dispensing machines which will vend lottery tickets, and this situation also is 
explored in the lottery update. 


seeburg is Back! 24 


Seeburg's Ed Blankenbeckler told Play Meter about the company’s new product and 
about its plans for the future. He even discussed a club for die-hard Seeburg fans. 


Singles Sales 26 


Singles One-Stops report stable sales due to the diminishing video market and an 
emphasis on phonos. Also on page 28, learn about a new method for programming 
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Alliance Industries Movie Hut 


656 Ajax Drive State Highway 38 West 
Madison Heights, MI 48071 P.O. Box 95 
Phone: 313/583-1603 Elkland, MO 65644 


Phone: 417/329-5414 
Allstate Distributors Ltd. 
189 Cobb Parkway N.W., Suite A-5 O-Sun Company 


Marietta, GA 340062 P.O. Box 334 

Phone: 404/425-2841 Thiensville, WI 53092 
Phone: 414/242-6200 

American Productivity 

550 W. North St. Rand of Phoenix, Inc. 

Springfield, IL 62704 2000 N. 25th Drive 

Phone: 217/753-4528 Phoenix, AZ 85009 


Audio Visual 
Amusements 


Alternate Equipment 


In your issue of June 1, 1984, 
under the heading Alternate Equip- * . ® 
ment, page 70, you list the products Offe ri ns th e {i nest 
of a number of companies. But no- 
where can I find the address of those 
companies in whose products we d d 
ne some interest. Could you new a Nn use 
possibly supply me the mailing 
addresses of the following com- 


panies: equipment 


AIR-vend, Inc.... AIR-serv machines 


Alliance Industries ....... Acc-U-Air 1} PB EDR ESENTING LEADING FACTORIES 


Allstate Distributing......... Breath 


Alcohol Tester e SALES, PARTS, SERVICE & 


American Productivity Corp. .. various 


machines 
Movie Hut... Breath Alcohol Scanner NEW IN CRATE 
Oroul CG. cca vadekieccas The Valet 
Rand of Phoenix..... air, water, and (Cine.) Dragon's Lair (1000 disc) $1595 (Nin.) Donkey Kong 3 $1045 


(Myl.) M.A.C.H. 3 $1695 $1095 
vacuum machines 


Tech-Vend Marketing ... Heart Rate 
Minti-Clinic 
Tonk-A-Phone .......... Air Talker 


Vending International . Cappy pti YO U / F TRI E D TH E R EST, 
Florida createed Paulion te. NOW TRY THE BEST 


Eaton Park, Florida 


Editor’s Note: Except for Air-Port ‘“We’re Eager To Serve”’ 


Systems, here are the addresses you 
requested. If anyone knows the 1809 Olive Street 


firm’s current address, please St. Louis, Missouri 63103 
inform Play Meter. 


(Nin.) VS System — call (Zaccaria) Farfalla $1795 
(Nin.) Punch-Out — call 


Air Vend Inc. 31 4/421 -5100 
9817 Valley View Rd. tipeler iit ; WP ‘ T 
Eden Prairie, MN 55344 For further information, call Pete Entringer (collect) 


Phone: 612/944-3604 
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OFFICIALLY LICENSED MERCHANDISE 


for Stern Conversions 
KIT INCLUDES: 
Header, Side Decals, Front 
Panel, Chips & Module 


The Ultimate Conversion Kit 


Converts instantly to the following 
Game Systems: 


Nintendo — Including Donkey Kong 
and Donkey Kong Jr. 
C.V.S. Interchangeable Systems 


Stern — Including Scramble 
Dedicated Interchangeable Game Available Also 


CALL NOW! 


401/946-2077 


This game is really taking-money. 
We'll give you a customer list as 
proof. So you can check for your- 
self. Call Now! We have kits in stock 
for immediate delivery. 


MONTGOMERY VENDING 
P.O. BOX 3263 
820 ELMWOOD 
PROVIDENCE, RI 02907 


@ OFFICIALLY LICENSED MERCHANDISE @ OFFICIALLY LICENSED MERCHANDISE @ 


ARCADE OWNERS! 


YOU'VE GOT THE RIGHT CROWD—NOW SELL THEM 


THE RIGHT MERCHANDISE 


ROCK 'N ROLL @ POSTERS © BUTTONS 
KEYCHAINS © HEADBANDS @¢ BANDANAS 
& MORE... ! 
FOR FREE CATALOG CALL 
NATIONAL TRENDS, INC. 1 800/322-8000 (out ot mz) 
7350 Highland Rd., Pontiac, MI 48054 313/666-4594 


© OFFICIALLY LICENSED MERCHANDISE @ OFFICIALLY LICENSED MERCHANDISE @ 


ASIGNVHOUSEW CG3SNIS!1 ATTVIOISIO 


Phone: 602/944-1024 
Toll-free: 800/262-RAND 


Tech Vend Marketing 

6040 Dawson Blvd., Suite C & D 
Norcross, GA 30093 

Phone: 404/448-9393 


Tonk-A-Phone, Inc. 
P.O. Box 388 

Spring Park, MN 55384 
Phone: 612/471-0126 


Vending International Corp. 
33157 Camino Capistrano, Suite C 
San Juan Capistrano, CA 92675 
Phone: 714/661-6808 


Coin Mechanisms, Inc. 


Having been with Coin Mecha- 
nisms, Inc. (Coin Mech) for over 
nine years, I can sympathize with 
the confusion caused by all the 
“coin” companies in our industry 
today. 

However I must point out an 
error in the Frank’s Cranks column: 
“Convert Coin Mechs...” September 
1, 1984, page 58. 

Please note that Coin Mecha- 
nisms, Inc. is a privately owned 
business and is not in any way 
affiliated with Coin Acceptors 
(Coinco). 

After having read your column 
for some time, I’m sure that this 
error must have been a simple over- 
sight. 

Ronald W. Rollins 
General Manager 

Coin Mechanisms, Inc. 
Elmhurst, Illinois 


Frank's Cranks 


As I have only read your column a 
few times, I don’t know of your 
previous helpful hints. But the ones 
I have read have been very helpful 
and timely. 

Please continue your column and 
send me any guidebooks you can. 
Our distributor has charged us $30 
an hour for work done to games. 
Also more companies are shutting 
off their toll-free help lines. 

Richard Maine 
Crete, Nebraska 
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PIZZA TIME PLANS FOR FUTURE @ ATARI CLOSES DISTRIBUTORSHIP @ LEGISLATURES CONSIDER BREATH 

ANALYZERS @ TWO JOHN PHILLIP TUBAS OPENED @ MEDVETZ AT SUNN @ TAITO CONSOLIDATES 

OPERATIONS © NAMA PROJECTS EXCELLENT SHOW TURNOUT e STOP DRUNK DRIVING @e AGMA 

MANUAL DETAILS COPYRIGHT PROTECTION ¢@ BALLY DISTRIBUTING HOLDS ANNUAL MEETING @ PHILIP 

MORRIS REPORTS REVENUE, EARNINGS GAINS ¢ AMOA SPONSORS PROGRAM e@ DAVID ROCKOLA TO 
RECEIVE FIRST MERIT AWARD e@ BOBBY VINTON HEADLINES SHOW 


Although Pizza Time Theatre is 
operating under Chapter 11 of the 
Federal Bankruptcy Act, it is revising 
management procedures and trying 
to prove to vendors that it will con- 
tinue to operate. 

“We are currently working on 
new manager procedures because if 
the fish stinks, you must look at the 
head,” said John Beckman, Pizza 
Time’s vice president of fun and 
entertainment. 

Pizza Time is working to improve 
its external image as well. During 


vi 


April, May, and June, Pizza Time 
operated with vendors primarily on 
an immediate cash basis to demon- 
strate that the company will con- 
tinue to operate. However, suppliers 
have agreed to return immediately 
to normal invoice/payment pro- 
cedures as opposed to COD or 
advance payments. 

All debts incurred before March 
28 are in the hands of the courts, but 
“all current debts must be paid. We 
don’t have a choice about that,” 
Beckman said. The Chapter 11 filing 


AGMA Executive Director Glenn Braswell answers Cable News 
Network reporter Cameron Brown’s questions on the revival of 
pinball during a late July interview. CNN, the 24-hour cable news 
channel, aired the segment during the weekend of July 28-29. AGMA 
President Joe Robbins reports that amusement game associates in 
Japan saw the broadcast in their country as well. 
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PIZZA TIME PLANS FOR FUTURE 


authorized Pizza Time to use future 
proceeds for future operations and 
provided continuing priority status 
for payments to the suppliers who 
service these operations. 
Meanwhile, negotiations dealing 
with Pizza Time’s merger with 
ShowBiz Pizza Place are continuing, 
Beckman said, to incorporate the 
best of both companies. ® 


ATARI CLOSES 
DISTRIBUTORSHIP 


Atari, Inc. closed Atari Distri- 
bution in Elk Grove Village, Illi- 
nois, and began liquidating the 
machine inventory on July 27. 

“We felt like one distributor- 
ship didn’t give us an impact in 
the industry,’ explained Atari’s 
Jerry Marcus. “One distributor- 
ship didn’t make any sense, espe- 
cially the way the industry is 
now.” 

Marcus said about 20 people 
were laid off, but Atari Distribu- 
tion General Manager Ed Pelle- 
grini is presently with the com- 
pany. 

It has been rumored that some- 
one in the Chicago area may take 
over the distributorship, but 
Marcus said he was not “at 
liberty” to give details. e 


“Quality is Our Family Tradition’ 


800-227-5813 


IN CA 800-227-5814 


Quality contro! personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 

e We match Old World crafts- 


manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.O. Box 896, Carmel, CA 93921 
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TAITO 
CONSOLIDATES OPERATIONS 


Taito America is reducing its staff 
and facilities at its Elk Grove Village 
site ‘‘to a level that can operate pro- 
fitably in a much smaller market,” 
Taito America President Paul Mori- 
arity revealed in late August. 

“In an effort to react to the 
realities of the current video game 
marketplace,” Moriarity said, “we 
are in the process of consolidating 
our operations.The video game 
business has no need for the pro- 
duction capability now available. To 
think that factories designed to 
build 300, 500, or 1,000 games per 
day can be profitable in this market 
is just unrealistic,’ he continued. 
“At Taito America, we believe that 
you have to adapt to the present 
market conditions and not live in 
the past.” 

Details on the number of employ- 
ees to be laid off and information on 
which facilities are to be eliminated 
were not available. 

A spokesman for the company 
said that despite rumors to the con- 
trary, Taito America is not getting 
out of the business. ““We have every 
intention of being around for the 
long haul in coin games,’ Moriarity 
added. “We figure that it will be a lot 
easier to do if we concentrate our 
efforts on new approaches to 


amusement games and let others 
preserve dinosaurs.” 

‘Taito Corporation, as the largest 
operator in the world, will always 
have product,” said Marty Glazman 
of Taito, “but the manner in which it 
is delivered to the U.S. market may 
undergo some changes.’ 


Moriarity, who became president 
of Taito in 1983, said that there are 
many new and exciting things in the 
works for the upcoming season 
which would likely be introduced at 
the JAMMA and AMOA shows. 


The company’s recent releases 
include Elevator Action, Exerion, 
and 10-Yard Fight which continue to 
appear on the ‘“‘National Play 
Meter.” 


Taito America is a wholly owned 
subsidiary of Taito Corporation of 
Tokyo, which was founded in 1953. 
The company formed its American 
branch in 1973 and licensed a variety 
of video games to U.S. manufac- 
turers. Taito introduced Space 
Invaders in 1978, and by 1981 there 
were more than 300,000 Space 
Invaders machines throughout the 
world. Taito America began manu- 
facturing games in 1979 and com- 
pleted its first all-American made 
game, Qix, in 1981. 6 


THE CALENDAR 


September 26-29 
1984 Michigan Coin Machine 
Operators Association Convention 
and Exhibit, Plymouth Hilton Inn, Ply- 
mouth,MI. For information, contact 
MCMOA at 517/372-2323. 


September 28-29 
WAM.O. Fail Conference, Midway 
Motor Lodge, Brookfield, Wisconsin. 
For more information, contact Joe 
Phillips at 414/529-4704. 


October 11-14 
1984 NAMA National Convention— 
Exhibit of vending and food service 
management, Georgia World Con- 
gress Center, Atlanta, GA. Contact 


Jack Rielley, NAMA, 7 South 
Dearborn St., Chicago, IL 60603. 
Telephone: 312/346-0370. 


October 11-14 

43th National Exhibition of Auto- 
matic Amusement Machines 
(ENADA), Congress Building at the 
EUR, Rome. For more information, 
contact SAPAR at Via di Villa Patrizi 
10, Rome, Italy 00161. Telephone: 
84-41-505; 84-14-81. 


October 24-27 
1984 AMOA International Exposition 
of Games and Music, Hyatt Regency, 
Chicago, IL. Contact AMOA af 
312/654-AMOA. 
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Bill Medvetz has been appointed 
director of marketing for Sunn 
International Industries, Inc., of 
Longwood, Florida. 

Formerly a sales manager at 
Eastern Micro Electronics, he was 
involved in marketing Eastern 


Micro’s EM201 monitor and Hoccer, 


NAGA 


* ATARI * 


INDIANAPOLIS, IN 


October 6 
Murat Shrine 
510 N. New Jersey 
Indianapolis, IN 


MEDVETZ AT SUNN 


Eastern Micro’s first conversion kit. 


At Sunn he will head sales and 
marketing. He will also be a consul- 
tant toward development of the 
company’s product line. “We havea 
lot to offer and see new avenues to 
rejuvenate the industry. It is a chal- 


AUCTIONS 


TTT TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTiiTTT Tritt ty lt ly ee 


PRESENTED Say 


INN ationac AAmusemMent Game Avuction 
“THE INDUSTRY AUCTION LEADER” 


2-50 


OF THE LATEST GAMES 


WILLIAMS =“TAITO:-* SEGA 
* MIDWAY * STERN * BALLY * NINTENDO * 


UPCOMING AUCTIONS 
OKLAHOMA CITY, OK 


October 27 
Oklahoma State Fairgrounds 
1-40 & 1-44 _— 
Oklahoma City, OK 


We specialize inthe sale of new or uSed games by auction. 


National Amusement Game Auction 
1919 14th St., Suite 405, Boulder, CO 80302 


303-44a0-99939 


lenge that | am pleased to undergo 
and | look forward to working with 
the coin-op people again,” he said. 


Medvetz can be reached at 305/ 
834-7734. Sunn International Indus- 
tries, Inc. is located at 3000 Mingo 
Trail in Longwood, FL 32750. * 


NAGA 


CASH FOR YOUR GAMES 


CONTACT NAGA FOR DETAILS 
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303-490-9999 
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Poll Information 


On the “National Play Meter,” each game’s rating represents its average performance as compared to 
the top game’s average in that category. Averages are compiled by Play Meter through its operator survey. 
Games on the survey (except for novelty equipment) are currently (within the last six months) being marketed 
in the United States. 


Operator/readers who want to participate in the survey should write Play Meter, “National Play Meter,” 
P.O. Box 24170, New Orleans, LA 70184. 


DEDICATED VIDEOS Rating 


Arcade Locations Average Rank No. of 
Oct 15 Last 


DEDICATED VIDEOS 
Street Locations 


Rating 


Average Rank No. of 
Oct. 15 _ Last 


. Punch Out!!/Nintendo.... 

. Spy Hunter/Bally Midway 

. Two Tigers/Bally Midway . 

. The Three Stooges/Mylstar 

. Crossbow/Exidy 

. Hyper Sports/ 
Konami/Centuri 

. Birdie King II/Coin-It 

. Track & Field/ 
Konami/Centuri 

. 10-Yard Fight/Taito 

. Motorace USA/Williams .. 

. Pole Position/Atari 

. Tag Team Wrestling/ 


. Circus Charlie/ 
Konami/Centuri 
. Major Havoc/ Atari 
. Tapper/Bally Midway .... 
. Discs of Tron/ 
Bally Midway 


CONVERSIONS 
Arcade Locations 


1984 


100.0 
96.8 
94.1 
85.5 
79.1 


78.9 
75.4 


70.5 
70.1 
69.2 
65.5 


57.4 
97.3 


91.2 
44.6 


Oct. 15 


. VS. Baseball/Nintendo ... 
. Pole Position II/Atari 
. VS. Tennis/Nintendo 
. Up and Down/ 
Bally Midway 
. The Tin Star/Taito 
. Time Pilot '84/Konami.... 
. Champion Baseball/Wico 
. Mega Zone/ 
Konami/Interlogic 
. Elevator Action/Taito .... 
. Superbike/Crown Vending 
. Millipede/ Atari 
. Junior Pac-Man/ 
Bally Midway 
. Mr. Do!’s Wild Ride/ 


. Cloak & Dagger/Atari.... 
. Exerion/Taito 
. Donkey Kong 3/Nintendo 


1984 


100.0 
88.0 
79.1 


66.5 


Issue 
2x 


8 
14 


12 


Rating 
Average Rank 


Last 
Issue 


1 
2 
3 


Times 
on Poll 


10 
16 
2 
l 
14 


4 


No. of 
Times 
on Poll 


OON AGA WD = 


Times 


1984 Issue on Poll 


. Spy Hunter/Bally Midway 
. Punch Out!!/Nintendo.... 
. Pole Position/Atari 

. 10-Yard Fight/Taito 

. Hyper Sports/ 


Konami/Centuri 


. Crossbow/Exidy 
. Super Bagman/Stern 
. Track & Field/ 


Konami/Centuri 


. Birdie King II/Coin-It 
. Motorace USA/Williams .. 
. Circus Charlie/ 


Konami/Centuri 


. Major Havoc/Atari 

. Tapper/Bally Midway .... 
. Great Guns/Stern 

. Discs of Tron/ 


Bally Midway 


. Root Beer Tapper/ 


Bally Midway 
CONVERSIONS 
Street Locations 


Rating 


Average Rank No.of 
Oct. 15 Last Times 
1984 Issue on Poll 


. Pole Position II/Atari 2 18 

. VS. Baseball/Nintendo ... l 

. Superbike/Crown Vending 
. Millipede/ Atari 

. Time Pilot ’84/Konami.... 
. The Tin Star/Taito 

. VS. Tennis/Nintendo 

. Elevator Action/Taito .... 
. Mega Zone/ 


10x 


Konami/Interlogic 


. Dr. Micro/Alway Electronic 
. Mystic Marathon/Williams 
. Champion Baseball/Wico 
. Nova 2001/Universal 

. Mr. Do!’s Wild Ride/ 


. Junior Pac-Man/ 


Bally Midway 


. Cloak & Dagger/Atari.... 
. Exerion/Taito 
. H.B.’s Olympics/ 


Magic Conversions 


. Intrepid/Nova Games.... 
. Blaster/Williams 
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LEGISLATURES CONSIDER 
BREATH ANALYZERS 


State legislators nationwide have 
offered several different proposals 
in response to the public’s demand 
for tougher drunk driving laws. 
They include banning the use of 
multiple drink promotions such as 
Happy Hours, banning open con- 
tainers of alcoholic beverages in 
automobiles, and raising the drink- 
ing age to 21. 

In addition, New Jersey, Georgia, 
California, and other states are con- 
sidering a proposal that would 
require liquor pouring establish- 
ments to have a breath analyzer on 
their premises. 

While this proposal could reduce 
the number of drunk drivers, it may 
also provide a new source of reve- 
nue for the coin-op amusement 
industry. The breath analyzer 
machines are a “natural for the 
operator,” said Charles Knighton, 
president of Allstate Distributors, 
Ltd., a manufacturer of the BAT 
2000, one of the breath alcohol 


BREATH ALCOHOL TESTER | ill 


The Bat 2000 


testers on the market which calcu- 
lates the user’s blood alcohol con- 
tent. Knighton believes the crack- 
down on drunk driving comes at a 
good time for operators since video 
revenues have declined. 

“This is excellent timing. The 
harder the laws get, the more the 
business will increase,’ Knighton 
said. 


A person’s blood alcohol content, 
as customarily established by breath 
alcohol tests, is used by law enforce- 
ment officers to find out if a person 
is legally intoxicated. A breath alco- 
hol test reading of .10, meaning 1 
part alcohol per 1,000 parts blood, is 
considered legally intoxicated in 
most states. 

The BAT operates like standard 
vending machines. A person depos- 
its coins (usually 50 cents), uses a dis- 
posable straw dispensed by the 
machine to give the breath sample, 
and is then provided with a digital 
readout of his alcohol level. If that 
level is above the legal limit, a 
flashing “Caution Alert” warning 
appears. 

A breath analyzer machine is nota 
fad, and it can have a long life, 
Knighton said. “Operators don’t 
mind what it will cost as long as it will 
last,” he added. “As long as people 
drink, there will be a need for our 
product.” ® 


TWO JOHN PHILLIP TUBAS OPENED 


Two new John Phillip Tuba Enter- 
tainment Restaurants have opened 
in Brentwood, Tennessee, and Ft. 
Myers, Florida. 

Both locations will carry a full 
food menu featuring charcoal 
broiled “Bandmaster Burgers from 
Around the World,” a salad gazebo, 
full meals from chicken wings to 
steak fingers, homemade ice cream, 
handmade ice cream cones, and ice 
cream desserts. 

In addition to food, John Phillip 
Tuba’s presents musical entertain- 
ment featuring John Phillip Tuba 
and Pablo Pistachio—two robotic 


characters crooning out the favorite 
songs from yesteryear. The restau- 
rants also feature an Electronic Park 
of 40 to 50 of the newest videos, 
complete with a kiddie area for 
attracting birthday parties. 

Both franchises are negotiating 
on other locations to open and 
expand in their areas. 

In addition to the two openings, 
John Phillip Tuba’s has also sold two 
more franchises. The first is the John 
Phillip Tuba restaurant located in 
the Coconut Creek Plaza in Coconut 
Creek, Florida, presently operated 
by the company. This is a John 


Phillip Tuba Pizza Theater that 
showcases Italian specialties, stan- 
dard menu items, and a complete 
line of homemade ice cream des- 
serts. The other recently contracted 
Tuba franchise will be located in Sun 
Plaza, Lauderhill, Florida. This unit is 
presently under construction and 
will carry a full food menu as the 
Brentwood and Ft. Myers locations. 

These units bring the total 
number of Tuba locations now 
opened to 10 and franchised and 
contracted units to 33. Three more 
franchise locations will probably be 
opened this fall. @ 
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NAMA PROJECTS 


EXCELLENT SHOW TURNOUT 


More than 200 exhibitors are 
expected to participate in the 1984 
National Convention-Exhibit of 
Vending and Foodservice Manage- 
ment which will be held at the 
Georgia World Congress Center in 
Atlanta October 11-14, said Jack 
Rielley, director of sales of the 
National Automatic Merchandising 
Association (NAMA). 

“We hope to equal and perhaps 
top the record number of exhibitors 
of recent NAMA trade shows this 
year in Atlanta,” Rielley predicted. 
At the 1983 convention in Chicago, 
209 exhibitors participated. The 
NAMA convention was last held in 


o~ 


PLAY METER, October 15, 1984 


Atlanta in 1978 and always draws a 
good attendance there, Rielley said. 

Leo Cherne, executive director of 
the Research Institute of America, 
New York City, will be one of the 
keynote speakers, and other pro- 
gram sessions will deal with mar- 
keting and computer programs for 
vending companies, said G.H. 
Tansey, NAMA director of conven- 
tions and education. 

NAMA also wants to announce 
that the 1984 edition of the NAMA 
Directory of Members has just been 
issued. It lists nearly 2,300 vending 
service firms, as well as suppliers, 
distributors, and manufacturers 


Mel Harp, General Manager - 


FOR FACTORY-AUTHORIZED 
SALES & SERVICE, 
CALL JACK’S! 


“We’re large enough to serve you & small enough to appreciate yOu. 


COMPANY 


has two locations ready to serve you! 


* ARKANSAS * 


310 Strong Highway 
El Dorado, Arkansas 71730 


501/863-5600 
Jack Ethridge, President 


* TEXAS * 
4019 Avenue ‘A’ 
Lubbock, Texas 79404 


806/762-6283 


who are members of the National 
Automatic Merchandising Associa- 
tion. 

Classified by states and cities and 
showing which product lines are 
offered by the operating companies, 
the NAMA Directory is the only up- 
to-date list of vending service firms, 
said Mildred Larson, editor of the 
Directory. It includes the local 


branches of national and regional 
operating companies. 

Free copies have been sent to all 
NAMA member firms. Non-mem- 
bers may order a copy for $75 from 
NAMA headquarters at 7 South 
Dearborn Street, Chicago, IL 60603. 


to 


STOP DRUNK DRIVING 


The Family Amusement Center 
Division of the National Coin 
Machine Institute is supporting 
S.A.D.D., Students Against Drunk 
Driving, and it recently issued a 
bulletin informing operators how to 
get involved in the program. 


S.A.D.D. is a national organization 
with active programs in 6,000 high 
schools and more than 2.5 million 
student members in 50 states. It was 


formed in 1981 by Robert Anastas, a 
high school teacher/coach, after 
two of his students were killed in 
accidents resulting from driving 
after drinking. 

S.A.D.D.’s basic goals are to (1) 
help eliminate the drunk driver and 
save lives, (2) alert high school stu- 
dents of the dangers of drinking and 
driving, (3) conduct community 
alcohol awareness programs, and (4) 
conduct peer counseling programs 
to help students who may have con- 
cerns about alcohol. 


An important part of the program 
involves a ‘‘Contract for Life”’ 
entered into by parents and stu- 


dents. By this agreement, students 
pledge to call parents at any hour for 
advice or transportation from any 
place if they are in a situation where 
they or the driver of their trans- 
portation home have had too much 
to drink. Parents, in turn, agree to 
provide transportation home or taxi 
fare with no questions asked or 
argument given. (Discussion at a 
later time would, of course, be 
appropriate.) Parents also agree to 
seek safe, sober transportation if 
they or their driver has had too 
much to drink. 

S.A.D.D. has been endorsed by 
the federal government, several 
states, the National Football League, 
and several industry associations. 
The NFL has contributed TV spot 
commercials for the program. 

Operators can get involved in 
S.A.D.D. by first finding out if there 
is a chapter in the schools in their 
area. If there is a chapter, the NCMI 
recommends that operators contact 
its leaders to discuss how they can 
work with the chapter. 

If there isn’t a local chapter, the 


NCMI offers operators suggestions 
on starting a group: talk to cus- 
tomers; post a notice in their centers 
seeking volunteers; place a story in 
the newspaper or an ad seeking 
leaders to start a group; set up and 
promote a special day or weekend 
at their centers for interested parties 
to get information and to sign up; 
ask schools to post notices or run a 
story in the student paper seeking 
volunteers; or contact student 
organizations, athletic groups, civic 
groups, and church organizations 
for leads to student leaders. 


But before a program can be 
started, operators should contact 
S.A.D.D.’s headquarters for copies 
of its organizational manual and 
material on programs. Write to: 
Students Against Drunk Driving, 66 
Diana Drive, Marlboro, MA 01752 or 
call 617/481-3568. 


The NCM1I also asks that operators 
keep it informed of their progress. 
The NCMI will periodically report 
on developments and offer sugges- 
tions for activities. e 


AGMA MANUAL DETAILS COPYRIGHT PROTECTION 


To help facilitate a better under- 
standing of what protection and 
recourse is available to coin-op 
manufacturers under U.S. copyright 
law, the Amusement Game Manu- 
facturers Association developed the 
Copyright Protection Manual which 
was released to members in August. 

The AGMA Copyright Protection 
Manual, prepared in conjunction 
with the U.S. Copyright Office and 
the U.S. Customs Service, contains 
specific instructions for protecting 
all facets of an amusement game, 
including its title, audiovisual or 
sculpted effects, and computer soft- 
ware. 

According to AGMA Executive 
Director Glenn Braswell, the manual 


16 


should serve as a complete copy- 
right reference guide, detailing the 
somewhat difficult but required 
registration and recordation pro- 
cesses, as well as explaining the 
enforcement procedures of the U.S. 
Customs Service and the U.S. Justice 
Department. 

Braswell noted that compilation 
of the manual has fostered closer 
ties with federal law enforcement 
officials who have begun to utilize 
AGMA as an industry clearinghouse 
for pirated game information. 

“Because the copyright laws are 
quite complicated, full compliance 
via registration and recordation 
guidelines can be time-consuming 
and confusing. Our first priority is to 


verify that our manufacturers’ pro- 
ducts are both registered and 
recorded properly. Then we can 
really pursue a vigorous enforce- 
ment effort,’ Braswell said. 


Over the last two years, black 
market games have become an 
increasingly more sophisticated 
underground business. Industry 
sources estimate pirated games 
comprise a third of the amusement 
game market; federal law enforce- 
ment officials describe that figure as 
“quite conservative.” 


Other parties interested in obtain- 
ing an AGMA Copyright Protection 
Manual should contact the asso- 
ciation’s office at 703/548-8044. e 


PLAY METER, October 15, 1984 


BALLY DISTRIBUTING 
HOLDS ANNUAL MEETING 


Personnel from 19 Bally Distrib- Distributing Corporation’s annual 
uting branch offices attended Bally management meeting July 25-27 at 


5 
: 
s 5 
& 
' 
- 


im. 


Marriott’ « 
UNCOLNSHIRE ar 


> i or 


Bob Rondeau, of Bally Midwest in Green Bay, Wisconsin, Robert Mullane addresses 
discusses his marketplace. the distributors. 


the Marriott Lincolnshire Resort, 
north of Chicago. 

Robert Mullane Jr., Bally chair- 
man of the board; Roger Keesee, 
executive vice president; Donald 
Romans, executive vice president 
and chief financial officer and trea- 
surer; and William Toutz, director 
of organizational resources, gave 
speeches emphasizing Bally’s con- 
centration in the amusement game 
business. The speakers discussed 
Bally Distributing’s status, where the 
company wants to be at the end of 
1984, and the outlook for 1985. New 
programs and policies were also 
examined. 

Other speakers included Bill 
Malloy, Mike Rudowicz, John Dee, 
and Bernie Powers. 

Divisional vice presidents and 


Attendees admire trophies from the golf tournament. Mike Rudowicz and Bill branch managers also discussed 
Malloy are in the foreground. Chuck Farmer prepares to read the names of the their marketplaces and successful 
winners (including his for low net), and Larry O’Connell is in the back right. business practices. ® 
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BUY FROM 


THE BEST 


e THE LOWEST 
EVERY DAY 
PRICES. 


We will meet or beat any 
price of any reputable dis- 
tributor published in PLAY- 
METER MAGAZINE for 
any equipment we have in 
stock. 


PROMPT 
SHIPMENTS. 


We guarantee that any new 
or location ready game you 
purchase from our in stock 
inventory will be shipped 
within 3 business days 
after receipt of your prepay- 
ment or deposit. If your 
order isn't shipped within 
such time, we will send you 
$100.00. 


FREE DELIVERY 
FOR PREPAID 
ORDERS. 


When you purchase a new 


or location ready game and 
pay for it at the time of your 
order, we will pay all the 
shipping and freight costs. 
You'll be saving $50.00 or 
more in freight costs. 


WE WARRANT 
WHAT WE SELL. 


You'll receive a 30 day war- 
ranty covering the monitor, 
logic board and power sup- 
ply of any new or location 
ready game. We have an 
expertly trained technical 
Staff available to assist you. 


The 
Game 


Exchange 


(THE ORIGINAL) 


1289 ALUM CREEK DRIVE (Our only office) 


COLUMBUS, OHIO 43209 
(614) 258-2933 


CALL TOLL FREE 
IN OHIO 


1-800-848-1514 
OUTSIDE OHIO 
1-800-848-0110 


PHILIP MORRIS REPORTS 
REVENUE, EARNINGS GAINS 


Philip Morris Incorporated re- 
ports increased operating results for 
the second quarter and first half of 
1984. 

“As of the end of the second 
quarter and first-half, Philip Morris’ 
operating revenues, pre-tax income, 
net earnings, and earnings per share 
were again at record levels,” said 
Hamish Maxwell, chairman and 
chief executive officer. 

Consolidated operating revenues 
for the second quarter of this year 
were $3.6 billion, an increase of 6.1 
percent over the $3.4 billion 
reported in the same period last 
year. Net earnings rose 16.9 percent 
to $257.3 million vs. $220.2 million 
for the second quarter of 1983. Earn- 
ings per share increased to $2.10, a 
gain of 20.0 percent over the $1.75 
for the comparable quarter in 1983. 

For the first six months of 1984, 
operating revenues were $6.9 bil- 
lion, an increase of 6.8 percent over 
the $6.4 billion registered for the 
similar period last year. Net earnings 
increased 13.9 percent to $462.4 
million from $406.2 million earned 
in the first six months of 1983. 
Earnings per share for the first six 


months were $3.76, a 16.8 percent 
increase from $3.22 last year. 


Referring to the company’s 
worldwide cigarette operations, 
Maxwell said: “Both Philip Morris 
U.S.A. and Philip Morris Inter- 
national posted revenue and volume 
increases for the current quarter 
and first six months. For the six- 
month period, Philip Morris U.S.A. 
again outperformed the cigarette 
industry with record sales volume 
and record market share.” 


Miller Brewing Company’s barrel 
shipments and revenues were both 
up for the quarter and flat for the 
half. Shipment increases for the 
quarter were based upon the strong 
performances of Meister Brau and 
Milwaukee’s Best, Miller’s new pro- 
ducts in the popular price category. 


The Seven-Up Company showed 
strong revenue gains in the quarter 
and half based largely on volume 
increases. 

Philip Morris Industrial and the 
unconsolidated operations of Mis- 
sion Viejo Realty Group Inc. posted 
revenue increases from the second 
quarter and first half of 1983. * 


AMOA SPONSORS PROGRAM 


Registration is beginning for the 
AMOA sponsored Notre Dame Uni- 
versity Executive Development and 
Certification Program. The program 
is for experienced executives who 
have or will be expected to make 
key business decisions in the coin- 
op industry. 

Sessions are held at Notre Dame 
University in South Bend, Indiana. 
Sessions are conducted on four con- 
secutive days, twice a year, fora total 
of five sessions within two and a half 
years. Instructors are professors in 
Notre Dame’s College of Business 
Administration and faculty mem- 


bers from other institutions when 
appropriate. 

A CCMO (Certified Coin Machine 
Operator) certification is awarded 
for those who complete the five 
sessions in sequence. 

Registration has started for the 
first two sessions beginning March 
24-27, 1985, and continuing on 
November 17-20, 1985. No more 
than 40 applicants will be accepted. 
Fees are tax deductible, and you 
don’t have to bean AMOA member 
to participate. Contact the AMOA at 
2000 Spring Road, Suite 220, Oak 
Brook, IL 60521 or call 312/654-2662. 
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DAVID ROCKOLA TO RECEIVE 
FIRST MERIT AWARD 
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David Rockola 


The AMOA Awards Committee 
created the Merit Award—an award 
to honor outstanding men and 
women in the coin-op industry— 
and entered a new category honor- 
ing the best cigarette vending 
machine promotion into the awards 
presentation at the AMOA show. 

The AMOA Awards Committee 
recommended to the AMOA Board 
of Directors the creation of the 
Merit Award at their spring meet- 
ing. By a unanimous vote, the 
Awards Committee voted the first 
Merit Award to David C. Rockola, 
founder of the Rock-Ola Manufac- 
turing Corporation in Chicago. 
Rockola founded the company 
more than 50 years ago. 

The Merit Award is not intended 
as a yearly award. While each award 
presented will have a similarity of 
style, material, etc., each will have a 
one-of-a-kind design to incorpor- 
ate the idea that each recipient is a 
unique individual. 

The industry will honor Rockola 
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October 27 at the Chicago Hyatt 
Regency Hotel during the Banquet 
and Stage Show. 

“The Best Cigarette Vending 
Machine Promotion” of the year 
will also be honored at the awards 
presentation. In recognition of 
cigarette manufacturers’ sensitivity 
to cigarette vendors’ needs and pro- 
blems, the AMOA Awards Com- 
mittee and Board of Directors 
unanimously voted that the new 
category be entered into the awards 
presentation. 

“The Best Cigarette Vending 
Machine Promotion” of the year 
honors the cigarette company that 
best promotes its product through 
marketing techniques that benefit 
the cigarette vendor/operator. 

The new award was initiated due 
to last year’s amendment to officially 
accept cigarette vendors into the 


AMOA membership. They presently 
control or own approximately 50 
percent of all cigarette vending 
equipment nationwide. « 


OUTSTANDING 
CIGARETTE 


VENDING 
PROMOTION 
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BOBBY VINTON HEADLINES SHOW 


Singer and entertainer Bobby 
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Bobby Vinton 


Vinton will headline the October 27 
AMOA Stage Show during its Inter- 
national Exposition of Games and 
Music to be held at the Hyatt 
Regency Chicago, October 24-27. 

Bobby Vinton is one of the few 
stars who is capable of headlining in 
Reno and Atlantic City, in addition 
to playing Las Vegas at least 20 weeks 
per year. 

His list of hits includes love songs 
such as: “Roses are Red,” “Mr. 
Lonely,’ and “Blue Velvet.”’ Bobby 
Vinton’s hit-making ability was evi- 
denced with the release of “My 
Melody Of Love,” when it became 
the Number One song in the nation 
and was embraced by Polish Ameri- 
cans as their new national anthem. 

Tickets for the banquet cost $50 
and can be purchased through the 
AMOA office or at the expo. & 
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TOURNAMENTS 


Nintendo Sponsors VS. Open— 
Video Tennis Tournament 


Nintendo of America Inc. in con- 
junction with Music-Vend Distrib- 
uting Co., ‘Lectric Palace, and 
Arnold’s on the Ave. sponsored the 
first VS. Open—Video Tennis Tour- 
nament May 15-24 in Seattle. 

The two locations brought more 
than 70 players to compete for more 
than $2,300 in prizes in the singles 
and doubles competition. 

“It was the consensus of the par- 
ticipants that VS. Tennis is the ulti- 
mate competitive video game. With 
realistic game play, head-to-head 
competition, and interactiveness 
through dual monitors—VS. Tennis 
is the perfect tournament game,” 
commented Jerry Momoda, Nin- 
tendo market research analyst and 
tournament coordinator. 

“We were very impressed with 
the amount of enthusiasm, high 
level of competition, and skill. The 
players also showed a great interest 
in having a VS. Baseball tournament 
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soon. Not only did everyone enjoy 
the tournament, but play on VS. 


i — 
Play on VS. Tennis increased by an 
average of 30 percent at Arnold’s on 
the Ave. during the tournament. 


a 


More than 70 players competed in the tournament at ’Lectric Palace and 
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Tennis increased by an average of 30 
percent during the tournament 
compared to previous weeks,” said 
Gary Cichy from Arnold’s on the 
Ave. 

Matt Liu from Arnold’s and Joe 
Freedman from ’Lectric Palace won 
the singles event at each respective 
location. Each location conducted 
preliminary and semi-final round 
doubles matches with the finals 
played at Arnold’s. The recipients of 
the $400 first place prize went to the 
team of Mark Handley and Cameron 
Elliot. Other prizes included $100 
gift certificates, Sony Walkmans, 
Nintendo Game & Watches, record 
gift certificates, as well as a free T- 
shirt for all participants. 

For information on promoting a 
tournament, contact Jerry Momoda 
at Nintendo of America Inc., 4820- 
150th Avenue N.E., P.O. Box 957, 
Redmond, WA 98052. Telephone: 
206/882-2040. e 
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Arnold’s on the Ave. 
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VIDEO LOTTERY UPDATE 


Operators Try to Beat Them 


or Join Them 


By Mike Shaw 
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s a clarion call for video lot- 

teries rings throughout the 

statehouses of America, coin- 
op industry members are being 
confronted with a very difficult, very 
real, and very immediate dilemma. 
Should they fight video lotteries to 
the death? Or should they push for 
video lottery programs that include 
them as a part of operations? 

To date, most operators have 
addressed the issue through their 
State associations, opposing the 
development of video lotteries in 
their states. But at least one group of 
Operators in Connecticut is taking 
an alternative approach. 


Lottery background 

Before looking at the latest round 
of confrontations between video 
game operators and video game 
lotteries, it is important to recognize 
the basis of the coin-op amusement 
industry's uncomfortable feelings 
about video lotteries. 

There is no doubt that video lot- 
tery machines steal the quarters 
players have been spending on 
amusement video games. It is evi- 
dent in Nebraska where the first 
video lottery machines have been 
active for almost a year. 

In fact, the coin-op video game 
quarter is a specific target of the 
video lottery. The video lottery is 
designed to lure the young (21-45), 
affluent arcadenik, female as well as 
male, that has not yet warmed up to 
other types of lottery games. 

Some who operate ‘gray area” 
equipment also are worried that 
video lottery games will deplete 
their collections. Marc Fellman, 
whose Video Consultants operates 
the Electro-Sport video lottery 
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Steve Hochman of Crown Vending 


games in Nebraska, told Play Meter 
he believes gray area operators 
formed the core of his opposition. 


Some contend the opposite is 
true. An informed industry source in 
Illinois said video lottery propo- 
nents were stirring up action against 
video card games because they knew, 
side by side, a payout video card 
game would command the play. 
“Even an idiot could figure he has a 
better chance to win when the 
payout is between 82 and 88 per- 
cent, compared to the less than 50 
percent payout, including free 
games, from video lottery machines, 
according to the Illinois operator. 

Coin game operators are not 
alone in their battle to beat back 
video lotteries. Competitive gam- 
bling interests would like to keep the 
machines off the streets. The defeat 
of the video lottery in Nebraska—all 
video lottery equipment must be 
removed by January 1, 1985—was 
primarily the work of the Omaha 
World-Herald, the major news- 
paper in the state. 

Although few covering that battle 
last winter knew it at the time, 
World-Herald President Harold 
Andersen, who raved so successfully 
against the evils of the video lottery, 
has strong ties to pari-mutuel gam- 
bling, including overseeing the state 
horse racetrack. 


America’s “lotterization” 

The overriding industry concern 
over the video lottery is that opera- 
tors will have no role in the video 
lottery system. Their major motive 
is to fight video lotteries in states 
where they are getting attention 
from legislators. 

Seventeen states and the District 
of Columbia now sport lotteries. 
Four more states—together they 
represent one-seventh of the 
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nation’s population—will vote on 
establishing lotteries on November 
6, the date of the presidential 
election. At that time, California, 
Oregon, Missouri, and West Vir- 
ginia are expected to join in the 
process aptly tabbed “the lotteri- 
zation of America” in an August 14 
editorial in USA Today. 

Most often, the states that have 
had lotteries the longest are the ones 
looking at video lotteries. 

In New York, the lottery has 
become the Broadway hit of the 
century ever since a July payoff of 
$25 million to a single winner. 

“There are literally lines around 
the block,” Steve Hochman of Crown 
Vending in Corona reported. At cer- 
tain peak periods, lottery sales are 
totaling $500,000 an hour, he said. 

To reduce ticket lines, New York 
will soon test automatic dispensing 
machines, seen by Hochman and 
others who see video lottery games 
as nothing more than state run slot 
machines, as ‘precursors to slot- 
tery.” 

Hochman, who is vice president 
of the New York state operators 
association, refers to the new 
approach as a “vending lottery.” 

“The big difference between the 
vending lottery and current lottery 
efforts is that instant lottery cards 
are dispensed automatically rather 
than sold over the counter,’ he 
explained. 

“As amusement operators, we 
just can’t compete with the mega- 
buck prizes of the lottery,” Hochman 
added, voicing a major industry 
concern. 

Whether the vending lottery will 
lead to a video lottery for New York 
is uncertain, he said, but “any expan- 
sion of gambling is not conducive to 
the long term success of amusement 
Operators.” 

As a result, the New York State 
Coin Machine Association’s annual 
meeting, September 21-23, will fea- 
ture a panel discussion on approaches 


to beating back the video lottery in 
New York. 


Connecticut's alternative 

An interesting alternative is 
being pursued by the coin game 
industry in Connecticut, where the 
lottery has “progressed through 
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Nebraska was the first state to allow video lottery machines. 
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Here’s “The Lott” in Bellevue. 


several stages of games,” according 
to James Duffy, a lobbyist for amuse- 
ment operators. 

“Politicians, even Governor 
(William) O'Neill, will speak out 
against moves to intensify gam- 
bling,’ Duffy offered, “but they 
would rather see a video lottery than 
have to impose an income tax.” 

Avoiding a state income tax has 
led to the “gamble-ization” of Con- 
necticut, Duffy explained; it will 
lead to a video lottery within two 
years, he predicted. 

“The Catholic Church opposes it; 
other gambling interests oppose it; 
but it’s coming within a two-year 
time frame,” he told Play Meter. 


According to Duffy, gambling’s 
revenues have appeared beneficial 
to Connecticut. In 1983, the state 
profited $160 million from gam- 
bling, $102 million of that from its 
lottery games. “That's not a large 
percentage of the state budget of $3 
billion, but it’s still a lot of money,” 
Duffy offered. 

To deal with what they believe is 
the inevitable, Duffy and six coin-op 
principals in Connecticut formed a 
corporation, Video Tech, Inc. The 
Video Tech game plan is to bid for 
the contract to conduct the video 
lottery for the state. Why shouldn't 
Video Tech be awarded the contract 
over whoever else submits a bid, 


The Longhorn bar—another video lottery location in Nebraska. 


PLAY METER, October 15, 1984 


Duffy and friends reason, if Video 
Tech is the local bidder? 

The proposal is markedly differ- 
ent from anything that has been 
conceived by the coin-op industry. It 
is sound, if, Duffy emphasized, 
Video Tech can convince the state it 
is capable of servicing the video 
lottery system effectively. It calls for 
an administration which has a 
knowledge and familiarity with 
location servicing. Furthermore, it 1s 
not restrictive to a single firm. 

The president of Video Tech ts 
Tom Riquier, who also directs the 
state's Coin Operators’ association. 
Its membership is presently com- 
prised of Duffy, Riquier, game 
manufacturer Status Games, and 
five other operators. 

“Any operator in the state of Con- 
necticut can be a part of the cor- 
poration,” Duffy proposed, although 
he indicated that the corporation 
has not yet defined a plan of stock 
dispersal. 

To appropriately conduct its bust- 
ness, the corporation could sub- 
contract certain work, like game 
production, to companies outside 
the state, the important considera- 
tion being that Video Tech offer 
Connecticut a proposal that would 
ensure a well-polished operation. 

According to Duffy, the idea has 
been “well received” by “state legis- 
lators who have shown an interest 
in a video lottery.” 


Operators’ role 

The Connecticut story could be 
significant. Little encouragement 
has come from those established in 
video lottery development regarding 
operators’ roles in the video lottery 
systems of the future. Bally's Scienti- 
fic Games President Daniel Bowers, 
speaking at the annual Ohio Music 
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and Amusement Association con- 
vention this spring, said he didn't 
know whether there will be a role 
for operators in the system. 

“Whether he (the operator) will 
fit (into the system) might be one of 
the things to come out of the Illinois 
test,’ he told operators. 


The Illinois test, a six-month trial 
to determine how much state reve- 
nue can be expected from video 
lottery machines placed in taverns, 
has proved little. The games were 
supposed to be on location by July. 
But problems getting telephone 
lines hooked up, lines that tie lottery 
games to a central computer system, 
delayed the opening of the first 
game until August 1. As of mid- 
August, few of the 300 Bally games 
were actually there. Still, Bally esti- 
mates its four-in-one video lottery 
games, which it has gifted the state 
for the test, will profit the state $7 
million. 

As soon as the first game opened 
in downtown Chicago to the ringing 
endorsement of Governor James R. 
Thompson, local politicians began 
to roar. (The governor reportedly 
shoved a dollar into the machine and 
pronounced “this is more fun than 
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Pac-Man’ to Bally President Bob 
Mullane. He must have cringed a 
little, and maybe stuck his foot into 
the governor's shin, because the 
governor quickly followed with a 
quip about his wife enjoying Pac- 
Man.) 

A few Chicago aldermen are con- 
cerned the video game-like nature of 
the machines will be too appealing 
to kids and that the machines will 
not be controlled well enough to 
keep kids away from them. Chicago 
suburbs Arlington Heights and 
Schaumburg refused to accept any of 
the games. 

“They may be challenging the 
legality of the games, but we know 
they are legal,” said Joel Feldstein 
who does public relations work for 
the Illinois lottery. He complained 
there was little opposition aired 
when the test was being considered, 
that only when the games appeared 
on location did local politicians raise 
objections. 

Illinois operators have raised 
objections since the idea was pro- 
posed. Now they are battling to save 
their locations that have been 
selected for video lottery games. 

Out of the total take, locations are 
getting 5 percent of their collections. 

“We told our locations, ‘That's 
fine, we'll be glad to provide you 
with machines and give you a ) 
percent cut, but they, of course, look 
at it in a different way, One opera- 
tor said. 

Beating them or joining them, 
operators will have to confront the 
threat of video lotteries, especially 
in states which have progressed 
through different kinds of lottery 
play, are intent upon continuing to 
gleen lotteries’ revenues, and are 
looking at the video lottery as a way 
to increase public participation. ® 
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Seeburg to Debut 
New Phonograph and Innovations 


By Dawn Adorno 


he Seeburg Phonograph Cor- 

poration has moved into its 

new facility in Addison, 
Illinois. “Seeburg is back and is back 
with innovation,” said Ed Blanken- 
beckler, president and chairman of 
the board. 

Seeburg will debut its newest 
phonograph, the Pre/ude 160, at the 
AMOA Show in October. Along 
with the Prelude, Blankenbeckler 
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Pictured in front of a portion of the new Seeburg plant and office are (1 to r): Nick Hindman, executive vice president; 
Jack Gordon, sales and marketing consultant; Ed Blankenbeckler, chairman of the board and president; 
and Bob Breither, director of marketing. 
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said the company will show some 
new features and accessories at its 
booth. 

“We're also starting a die-hard 
Seeburg fan club,” Blankenbeckler 
said. “We will be issuing cards, 
passes, and certificates to operators 
at the AMOA who knew Seeburg 
would come back. We're going to 
stimulate the phonograph industry 
to where it was 15 years ago.” 


Seeburg will begin stimulating 
product interest by sponsoring a 
distributor showing at its facility on 
October 24. “We wanted to hold our 
show immediately prior to the 
AMOA so our distributors would 
only have to make one trip to 
Chicago,” Blankenbeckler said. “We 
understand what distributors are 
going through today.” 

Seeburg is also working on its 
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foreign distributor network. “We're 
beginning to develop our export 
industry,” Blankenbeckler said. See- 
burg plans to establish between 20 
and 25 distributorships in the for- 
eign market. “The phonograph 
business is on the verge of exploding 
into the strongest jukebox market 
since World War II,” he continued. 
~ Meanwhile, the company ts ship- 
ping part orders to its distributors 
for Seeburg phonographs produced 
since 1974. According to Blanken- 
beckler, there are between 125,000 
and 150,000 Seeburg phonographs 
still on location. He noted that some 
of the parts of older machines are 
compatible with the parts the com- 
pany has available. Parts may be 
ordered by calling Seeburg at 312/ 
543-1270. 


Compact disc player 

While working to keep older 
phonos running, the company 1s 
also developing a product for the 
future—a compact disc (CD) player 
phonograph that Blankenbeckler 
said should be available within the 
next 18 to 24 months. “One thing to 
remember is that the compact disc 1s 
a thing of the future, and the future 
is right at hand,” he said. 

The compact disc, he explained, ts 
a 4.7” disc played through the use of 
a laser, and it is currently available to 
the home market. “It is projected 
that the record industry will sell 
40,000,000 discs in 1984,” Blanken- 
beckler noted. “There are 200,000 
disc players on the market today.” 

A compact disc holds approxti- 
mately 9 to 10 tunes on only one side 
of the disc, and player jukeboxes will 
be capable of selecting any single 
tune programmed. “One problem 
operators have now is that not all 
releases are available on 45 rpm 
singles,’ he explained. 

“When the record industry began 
producing 45s, recording artists 
released a number of them and then 
put out an album,” he said. “But in 
the late ‘60s, albums became very 
popular. When record manufac- 
turers signed an artist then, he 
immediately made an album. Pro- 
motional albums were sent to disc 
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jockeys who played a particular tune 
from the album and made it popular 
by giving it a lot of air time. Then 
Operators got requests from their 
locations for the song which was not 
yet released on a 45. Sometimes 
they'd have to wait three to six 
weeks to get the 45 from the record 
manufacturer.” 


Increased availability 

A similar situation exists today, 
Blankenbeckler continued. Michael 
Jackson’s Thriller album, he noted, 
was released more than 18 months 
ago, but the “Thriller” single was 
not available until February or 
March of this year. The computer 
disc system would help to alleviate 
the availability problem, he said, 
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Seeburg is also 
developing a compact 
disc player 
phonograph which 
should be avatlable 
within the next 
18 to 24 months. 


because the operator would have the 
entire album on the small disc. “All 
the operator has to do is program 
the tune in, and he doesn't have to 
change records.’ 

Because the compact disc 1s so 
small and holds 9 to 10 tunes, 
Blankenbeckler added, operators 
would have nearly 500 potential 
selections on each phonograph. 
When he programs a 160-selection 
phonograph, an operator still has a 
surplus of 340 tunes inside the juke- 
box. As he gets requests for other 
songs on the albums, he could pro- 
gram those songs in without having 
to wait three weeks or longer to 
obtain the 45. “The operator's 
ability to have songs in the phono- 
graph when they come out,’ Blan- 


kenbeckler said, “should increase 
collections 25 to 50 percent and will 
bring the jukebox industry back.” 

Compact disc prices, he added, are 
coming down. “Within a year, the 
discs will probably cost between $7 
and $8, which is less expensive than 
buying nine or 10 45s.” Blanken- 
beckler also noted that the sound 
quality of the compact disc is “fabu- 
lous and there's no wear and tear on 
the record.” 

The Compact Disc Association, 
he said, formed by software manu- 
facturers and record companies, 
estimates that within seven to nine 
years, the compact disc will take 
over the vinyl market. (Although 
Operators buy nearly 45,000,000 
singles each year, Blankenbeckler 
said that the 45 only represents 5 
percent of the total dollar volume of 
the record industry.) 

“Between two and four years 
from now, the record companies 
will sell as many compact discs as 
they will vinyl albums. And within 
18 months, the players probably 
won't cost more than stereo systems 
do today,” he added. 

Blankenbeckler also predicts that 
Seeburg will make available a type of 
conversion system to convert 
phonographs to the compact disc 
systems. 


Hit-maker feature 

Another innovation in the works 
at Seeburg is a feature the company 
calls the “hit-maker,” which plays a 
particular song every 20 or 30 
minutes. ‘For every artist signed by 
a recording company, there are 10 
others who have just as much talent, 
but don’t get a break,’ Blanken- 
beckler said. “A particularly good 
artist, who is unknown, could put in 
a promotional record, and the hit- 
maker would play that tune every so 
often. Operators could make their 
own hits like the industry used to in 
the same way a disc jockey who plays 
a song 15 times a day does. This puts 
Operators in a better position with 
ASCAP for example,” he explained. 
The hit-maker feature may possibly 
be incorporated into the Prelude 
160, he added. % 
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n informal survey of singles 
one-stops shows that their 


sales are stable or even 
increasing due to the demise of the 
video and an emphasis on the 
phonograph. However, some singles 
one-stops, businesses that sell 
singles to phonograph operators, 
say copyright legislation has hurt 
their record sales. 

The summer is typically a slow 
time for many singles one-stops and 
phonograph operators because 
people head to the beach or the lake 
rather than the corner tavern. 
Manuel Alonso, president of Memo- 
rial Record Service in Tampa, 
Florida, said many of the operators’ 
clientele head for the beach and that 
attributes for his decrease in record 
sales this summer. But, he adds, 
business has “held up pretty well” 
since January. 

Sandy Zeglin, manager and buyer 
for Lieberman Enterprises in Min- 
neapolis, reports that business has 
Slacked off, especially in the last six 
weeks. But, he adds, sales are usually 
brisk in the late fall and winter, and 
“the jukebox business picked up 
quite a bit” last winter through the 
spring. And at Mountain Coin 


26 


aa il aun eee a 


SINGLES 
ONE-STOPS 


REPORT 
STABLE 
SALES 


BY LAURA BRADDOCK 
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Machine in Denver, ‘the past 
month's sales are up tremendously” 
as school starts again, said Carla 
Jones, record department manager. 


Singers One-Stop in Chicago has 
also seen stable sales and “maybe a 
little bit of an increase,” said co- 
owner Gus Tartol. 


Singles sales “held pretty much 
the same,” said Marty Cerin, general 
manager of Mountain Coin Machine. 
But jukebox copyright legislation 
has affected the company’s jukebox 
sales. “Jukebox sales will be down as 
long as we have the $50 fee,” he 
explained. 


If legislation affects jukebox sales, 
it eventually affects singles sales. 
“Legislation has had an impact on 
our business, but it’s hard to gauge,” 
Zeglin said. But, he added, “It’s sub- 
stantial.” Tartol said legislation 
hasn't affected his firm’s sales yet, 
while Brud Oseroff, president of 
Mobile Record Service in Pittsburg, 
said his sales have stayed “pretty 
much the same.” But he pointed out 
that legislation ‘did hurt the last few 
years, but it’s stopped. Operators 
eliminated marginal locations.” 

Zeglin also reports that copyright 


legislation forced some resort and 
marginal locations to drop their 
jukeboxes. 

But Cerin believes getting rid of 
phonos in marginal locations may 
be a bad tactic for some operators. 
The jukeboxes that are paid for can 
still make “a few extra bucks,” he 
explained. 


The phono emerges 

Singers One-Stop, one of the 
firms reporting an increase in busi- 
ness, attributes the increase possi- 
bly to “the demise of the video,” 
Tartol said. 

Zeglin agrees. “With the videos 
falling off, it made operators aware. 
It made operators wake up—they 
are re-emphasizing music. It’s 
(phonograph) a good long term 
investment. A lot of operators 
would be happy operating jukeboxes, 
pool tables, and pins.” 

Tartol also commented on the 
jukebox as an investment vs. the 
video. “I think they’re (operators) 
finding out that the old standby 
jukebox is still their mainstay. | 
think you'll find that operators with 
a lot of music are not complaining as 
much as those with a lot of videos.” 

Zeglin forecasts that the jukebox 
business “will be pretty good” in the 
next six to eight months. The loca- 
tions that kept their phonos when 
adverse legislation hit are doing 
“rather well,” he explained. “The 
big difference is the emphasis on 
programming music. When the 
video was big, an operator said he’d 
throw some records on it (phono- 
graph)” instead of programming 
the jukebox. “Doing research helps. 
Still, too many operators don’t do 
any research,’ Zeglin lamented. 

Zeglin and other one-stops 
offered phono operators advice on 
how to make more money from 
their jukeboxes. They agree that 
good programming leads to more 
people dropping quarters into the 
jukebox which leads to more phono 
and singles sales. 

Good programming, they said, 
makes the difference between a 
marginal phonograph and a good 
earner which pays the operator's 
bills and draws more people to a 
location. (Read the related story in 
this issue dealing with a method for 
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jukebox programming.) 

“If you have good programming, 
people play the songs over and over 
again, stressed Jones at Mountain 
Coin Machine. “You should know 
your clientele. Know what the 
people want.” 

And it seems a lot of the people 
want oldies. “We sell a lot of oldies,” 
Mountain Coin’s Cerin said. “I guess 
everybody likes Bing Crosby,” he 
joked. There's no particular reason 
why people are drawn to the old 
hits, Jones added. She explained that 
one of the reasons may be that a few 
radio stations in the Denver area 
play oldies. Mountain Coin’s oldies 
Sales picked up since the oldies 
format was introduced, she said. 

“We've always sold a lot of oldies,” 
Tartol said. “People still like the 
songs they know the words to, songs 
they can hum along with.” Zeglin 
advises operators to use old hits— 
“they draw people to the box. We 
strongly recommend golden oldies.” 
Oseroff reports that one-third of his 
inventory is oldies. 

Oldies seem to be a drawing card 
for many operators, but they usually 
need more than old hits to appeal to 
a diverse group. Mountain Coin, 
Singers One-Stop, and Lieberman 
Music sell mostly pop and country 
singles. Pop and rhythm and blues 
singles sell the best at Memorial 
Record Shop in Tampa. Mobile 
Record Service in Pittsburgh sells 
about 40 percent country, 40 percent 
pop, and about 20 percent rhythm 
and blues. 


Picking hits 

But how do the singles one-stops 
know which songs to order—which 
songs will be popular and make 
money for the operators? Trade 
magazines, radio stations, radio 
programmers, requests from opera- 
tors customers, record companies’ 
representatives, and opinions from 
people who listen to the one-stops’ 
sample records. 

“Unfortunately, there is no clear- 
cut way to choose the right records. 
We still make mistakes and we have 
to live with them,” Zeglin said. “We 
dig for all the help we can get. We 
take the best shot.” 

“You know what's going to chart,” 
Jones said. She explained that pro- 
minent artists usually make the 
charts, but she added that it’s hard to 
forecast hits from the new pop 
groups. 

As the jukebox once again 
emerges as an industry staple, the 
One-stops report stable and even 
increasing sales. But the only way 
the operator will increase his 
phonograph business is by taking 
the one-stops’ advice: know your 
clientele. Program your jukeboxes. 
An operator may be surprised at the 
results he'll get from his phonos 
after progamming them. 

“A jukebox operator may have to 
work a little harder than he may 
have had to 10 years ago,” Zeglin 
said. “I think it takes time to pro- 
gram jukeboxes well. But he needs 
to program the box to the location— 
that helps a lot.” e 


CAUTION: HANDLE WITH GARE 


Carla Jones, Mountain Coin 
Machine's record department man- 
ager, said that although she tells 
operators how to handle and care for 
their singles, they sometimes tend 
to forget her advice which can lose 
them money. 

She reminds operators to keep 
record sleeves for later storage and 
protection. “They throw the sleeves 
away and come back to buy them 
later,’ she said with a chuckle. 

Jones also tells operators to 
handle the records carefully. They 
should never put their fingers on the 
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singles because the skin's oils can 
eventually cause the record to skip. 
Handle the records from the inside 
of the ring and the singles’ outside 
rim, she advises. 

Lieberman Enterprises’ Sandy 
Zeglin said there are no secrets to 
record care—just obvious sugges- 
tions like keeping them out of the 
sun when transporting them. “Once 
they re in the jukebox, not too much 
can happen to them,’ he said. “Keep 
a good needle on the jukebox, but we 
don’t have much of a problem with 
records wearing out.” ® 
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By the time some operators get a record, people usually are sick of hearing it. 


JUKEBOX PROGRAMMING 


SCANNING FOR THE BEST SINGLES 


By Dawn Adorno 


method of programming juke- 

boxes—using industry charts, 
location preferences and requests— 
perhaps even consulting a psychic— 
to find the best singles and still 
haven't seen any increase in reve- 
nue, another alternative ts available. 
A projection system devised by 
Doug Heimstead for programming 
jukeboxes is more technically com- 
plex and probably more reliable 
than a crystal ball. 

Heim’s Record Projection is a 
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|: you think you've tried every 


service offered to jukebox operators 
which is guaranteed to help them 
find up and coming hits up to two 
weeks before the selections hit the 
Top 40 in an operator's area. 

“I couldn’t find records for my 
jukebox,” said Heimstead, a Wis- 
consin bar owner. “I was losing 
money, he said, explaining what 
led him to develop the record pro- 
jection system. 

“Jukebox play is totally regulated 
by radio, but operators regulate their 
boxes by charts,” he noted. “Usually 


by the time some operators get a 
record, people are sick of hearing it. 
Some people will play a jukebox 
anyway, but you've got to get to the 
people who don't normally play a 
jukebox.” 

Top 40 records, Heimstead said, 
will get some play even after they've 
been on the charts a while, but 
“most vending companies wait too 
long.” 

Heim’'s Record Projection system 
involves 12 computers located in 
different parts of the country. The 
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computers scan radio stations 1n the 
area and tally the number of times a 
new record release receives play on 
the area’s stations. The company 
gets the titles of new releases and 
the artists’ names from Bzllboard 
magazine each week and programs 
five to seven bars of each song into 
the computer. The computer then 
scans radio stations—much like a 
police radio scanner, Heimstead 
said, but much faster—and at the 
end of the week tells how many 
times each record was played. 


Timing records 

After a record’s release, the song 
begins to move geographically 
across the country, Heimstead said. 
The amount of radio air time a song 
receives and a record’s geographic 
movement are important in deter- 
mining the best time for operators 
to put the records on their juke- 
boxes. 

Computer readout sheets with 
this information (separated by area) 
are sent to the service's subscribers. 
Heimstead said the readout sheets 


give operators about two weeks 
“before the record gets big in their 
area. 

The readout sheet lists records in 
six separate categories: rock, coun- 
try, black, contemporary, rock & 
country, and rock & black. It also 
provides a list of records that are 
losing air time in a given area and 
should be taken off jukeboxes. 

While the jukebox life of a single 
“really varies,” Heimstead said, 
“good heavy play lasts about a 
month.” And the more an operator 
changes his records, the more play 
the jukebox will get, he contends. 

The Heimstead Record Projection 
readout sheet lists between seven 
and 17 new releases per week in 
each category. Because most records 
are released at the end of the month, 
the list may be longer then than at 
other periods. Heimstead also noted 
that operators can benefit from the 
service but that they have to use 
common sense in record purchasing 
because they can't afford to buy 
every record on the sheet for every 
jukebox they own. 


The system is not infallible, 
Heimstead admits, but jukebox 
Operators, depending on the num- 
ber of jukeboxes they own, should 
see an increase of between 3 and 10 
percent in earnings after using the 
computer sheets, he said. A money 
back guarantee is offered to opera- 
tors whose collections do not 
increase by at least 3 percent after 52 
weeks. 

Heim’s Record Projection cur- 
rently has 13 subscribers who have 
received the lists for two to three 
months. Heimstead plans to survey 
those subscribers after six months to 
find out how well the system 1s 
working for them. He said that he 
noticed a big difference in collec- 
tions in his own location. 

Cost for a one year subscription to 
the weekly publication is $500 and is 
tax deductible as a business expense, 
he added. 

For more information, contact 
Doug Heimstead, Heim’s Record 
Projection, 105 Hewitt St., Neills- 
ville, WI 54456 or Telephone 715/ 
743-4293. e 
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How the Deficit Reduction Act 
of 1984 Will Affect You 


By Joseph Arkin, CPA, MBA 


Recovery Tax Act of 1981, and the Tax Equity 

and Fiscal Responsible Act of 1982 were 
attempts to eliminate inequities and to provide incen- 
tives and tax cuts for certain classes of taxpayers by 
providing exclusions and tax credits. 

Faced with massive deficits expected to reach 
upwards of $200 billion yearly, the Reagan Admin- 
istration had to face reality—reduce spending and 
raise tax revenues. 

Congress has, seemingly with bipartisan 
support, enacted a new tax act, the Deficit Reduction 
Act of 1984, which is expected to raise more than $50 
billion in the next three years while granting tax relief 
of some $6.5 billion in the same period. 

Tax acts run into thousands, even hundreds of 
thousands of words. This article will attempt to sum- 
marize the highlights affecting the average business 
owner, as well as pinpoint the new rules affecting 
individual taxpayers. 


T he Tax Reform Act of 1976, the Economic 


Automobiles-Depreciation and 
Investment Tax Credit 

Under prior law, a taxpayer purchasing an 
automobile for $25,000 could deduct depreciation 
under the Accelerated Cost Recovery System of 
$6,250, $9,500, $9,250 over a three-year period and 
also deduct investment credit (with adjustments for 
depreciation) of up to 6 percent in the year of pur- 
chase. Also the first $5,000 of the purchase price could 
have been ‘expensed,’ with corresponding adjust- 
ment for depreciation and ITC. 

Of course an allocation had to be made for 
personal use which is not a deductible business 
expense. 

The new law sets up a 50 percent rule. If an auto- 
mobile is not used at least 50 percent for business 
purposes, the cost must be depreciated on a straight- 
line basis over a period of five years and no invest- 
ment tax credit can be claimed. 


Where the 50 percent test is met, depreciation 
will be limited to $4,000 for the first year and $6,000 
each year thereafter. Also the ITC will be limited to 
$1,000. 

If you're operating your business as a corporation 
(or if you are the employee of an unrelated party), 
there is a requirement that the automobile be for the 
convenience of the employer and must be a condition 
of employment. 

The new strict rules apply to vehicles placed in 
service after June 18, 1984, or where a binding agree- 
ment was in effect on or before such date and the 
vehicle was actually used before January 1, 1985. 

A get-tough policy has also been put into the law. 
No longer can you show an IRS agent your beginning 
and end of year mileage, subtract personal use, and 
claim the balance as business usage. Now you'll have 
to keep a daily log of each trip to get any pro-rata 
deduction for depreciation and ITC. The record will 
have to be contemporaneous and will also apply to 
entertainment expenses and gifts. 

Because so much of 1984 has already elapsed, the 
stringent “log” rules will go into effect for taxable 
years beginning after 1984. 

Commuting, and this includes going from your 
home to your place of business and return home from 
your place of business, was never tax deductible. But to 
make sure that there is no doubt about this, the 1984 
act specifically reiterates that commuting expenses 
are personal. 

Check with your CPA about stopping at a 
customer's place of business, your bank, the post 
office, etc., while on your way to your place of work. 
Under most circumstances, this should increase the 
percentage applicable to business use. 

Leasing: Companies involved in equipment 
leasing generally face a four-year delay, until 1988, in 
the phasing in of liberalized tax rules. Under the 
relaxed provisions, for example, a company could 
lease specialized equipment that only it could use and 
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no longer run afoul of rules barring the lessor from 
claiming depreciation and investment credits on the 
item. The lessor, in such a case, would take the break 
into account when setting the lease fees. 

Investment Tax Credit: The amount of used 
property upon which the ITC would be obtained was 
supposed to be raised to $150,000 from $125,000. The 
increased amount will not take effect until taxable 
years beginning after 1987. 

Expensing of Equipment: Equipment pur- 
chases could be “expensed” (written off in one year 
instead of being depreciated) to the extent of $5,000 in 
1983 and was supposed to be raised to $7,500 in 1984 
and 1985, and set at $10,000 in 1986 and subsequent 
years. Increases in excess of $5,000 per annum are 
deferred under the provisions of the new tax act until 
1988. Expensing increases to $7,500 for 1988 and 
1989 and for 1990 and thereafter increases to $10,000 
per annum. 

Jobs Credit: An employer who hired certain 
disadvantaged individuals could get a tax credit of up 
to $4,500 over a two-year period for each person 
hired. The provision was to expire in 1984, but it has 
been extended through 1985. 

Real Estate: If you purchase real estate for the 


will be affected. In any event, there must be an 
allocation between business and personal use. 

Accruing Pay: It was a good tax ploy for a 
stockholder-employee of a Subchapter C corporation 
to reduce taxable income for a current year by making 
an accrual entry on the corporation’s books and then 
making payment in the following year (within 2% 
months). Being a cash basis taxpayer, it was possible 
to pick the year of reporting the income depending on 
the rates for each of the two years. 

The new law closes this loophole and provides 
that a deduction of an accrual owed to a related party 
will be only allowed when the amount is paid. This 
will affect all taxable years beginning after December 
a1, IOS: 

Start-Up Expenses: There is constant friction 
over the question of expenses incurred before the 
actual commencement of business operations. 
Example: A business actually starts on June 1. Cana 
taxpayer deduct rent for May while shelves, etc., were 
being installed? Can the cost of postage, stationery, 
and the telephone be deducted for April or May? The 
IRS position is that such expenses are not deductible, 
but amortized over a five-year period. 

To clarify the situation and keep the issue from 


Data of one’s business, projections, etc., constitutes valid use of a computer. 
But game play and record keeping not connected with a business 
does not qualify as a tax deductible business expense. 


conduct of your business, current law provides for a 
depreciation write-off over a 15-year period. The new 
law extends this to 18 years for property placed in 
service after March 15, 1984. Be alert for transition 
rules where there were binding contracts for the 
purchase of real property. 

Income Averaging: Under prior law, if your 
current year income exceeded 120 percent of the 
average income for the four previous years, you could 
use Schedule G and reduce your tax liability. The 1984 
act increases the rate to 140 percent, and the base 
period is now reduced to three years. Also, the aver- 
aging formula is modified to change tax brackets to 
further dilute tax savings. 

The following changes will not affect the filing of 
your 1984 return, but they will affect future returns. 

Home Computers: Many individuals purchase 
computers which are kept at home. Data of one’s busi- 
ness, projections, etc., constitutes valid business use. 
But the playing of games and record keeping not 
connected with a trade or business does not qualify as a 
tax deductible business expense. 

As with automobiles, there is a new 50 percent 
use rule” Less than 50 percent business use means 
spreading the business portion of depreciation over a 
five-year period on a straight-line basis. ITC credit 


constant litigation, the new tax law requires that tax- 
payers treat start-up expenses as deferred expenses 


and amortize them over a period of no less than 60 
months, much the same way a corporate entity treats 
Organization expenses. 

85 Percent Dividend Credit: If your business is 
incorporated and you don’t run afoul of the Personal 
Holding Corporation Rules, you could receive a $100 
dividend from a domestic corporation and pay only 
$2.10 in taxes! ($100 less $85 = $15 x 14%) 

You can still take advantage of this tax break, but 
you must reduce the tax benefit if you use borrowed 
funds to purchase the dividend paying stock. This 
provision is not retroactive and applies only to stock 
acquired after enactment of the 1984 tax act. 

Fringe Benefits: Under present law you can 
give your employees certain tax-free fringe benefits 
(i.e. health insurance). Many fringes are not excluded 
by law and Congress imposed a moratorium upon the 
IRS until December 31, 1983. The new law adds many 
items not already in the law. These are (1) services 
provided by the employer, provided the cost to the 
employer is insubstantial, (2) qualified employee 
discounts, (3) parking facilities, (4) subsidized eating 
facilities, (5) working condition fringes, (6) de 
minimus fringes, (7) qualified athletic facilities, or (8) 
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tuition reduction plans for educational institutions. 
All of the benefits are subject to nondiscrimination 
rules. 


Changes Affecting Individuals 

Each business owner has to also consider changes 
which have only a personal aspect. 

Interest Exclusion: Prior tax acts provided for 
exclusion of a portion of net income for interest 
earned. The $450/900 exclusion has been repealed. 

Tax Benefit Items: Amounts currently recovered 
are excluded from income if they were previously 
deducted but did not produce a tax benefit. New rules 
clarify things so that if an amount attributable to a 
prior year’s deduction is recovered, the amount may be 
excluded from income only to the extent that it did not 
reduce income subject to tax. Applies to amount 
recovered after December 31, 1983. 

Divorces: Recent court cases have hit hard 
against a spouse who transferred a personal residence 
or stocks, etc., in settlement of marital claims. Income 
was realized on the transfer and the spouse receiving 
the property got a stepped-up basis. 

Now there is no recognition of gain or loss upon 
transfer, and the spouse receiving the property uses 
the transferrer’s basis. 


Alimony: Strict rules give rise to an alimony 
deduction. 

Generally speaking, the treatment of alimony is 
unchanged but additional rules prevail: 

1. No alimony deduction if payer and payee 
reside in same household. 

2. There must be payment for at least six years. 

3. The payer must give the IRS the name and 
Social Security number of payee. 

Dependency Exemption for Children: The 
custodial parent will generally get the exemption 
unless waived by a declaration. Medical expenses can 
be claimed by either parent when payments are made 
for children. 

Capital Gains and Losses: The holding period 
for past years has been one year to get long-term 
capital gain treatment. (Advantageous as 60 percent 
of long-term gain is eliminated from income.) For 
assets acquired after June 22, 1984, and before January 
1, 1988, the holding period ts reduced to six months 
for capital gain treatment. 

Contributions: Do you use your car to benefit a 
qualified charitable organization? You can deduct 
actual expenses incurred or use the standard mileage 
rate of 9 cents per mile for 1984 and 12 cents per mile 
for years 1985 and thereafter. * 
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OUR ‘CADES 


By 
Bill 
Kurtz 


NCMI unites arcade operators 


More than a year ago, an “Our 
‘Cades” column appeared noting the 
potential benefits of a national net- 
work of game room operators (June 
1, 19855. ps 92): 

That column described an imagi- 
Mary association that would set 
national standards for cleanliness 
of games, behavior rules for players, 
etc. This association would encour- 
age operators to maintain high 
standards and in return would award 
its seal of approval to qualified 
arcades. 

Well, such an association now 
exists. 

The National Coin Machine Insti- 
tutes Family Amusement Center 
Division was formed last October to 
address the needs of arcade opera- 
tors. While many of the same pro- 
blems affect arcade and street opera- 
tors (licensing ordinances and 
declining revenues, for example), 
arcade operators deal with situations 
that street operators don’t, like 
hiring managers and attendants and 
enforcing game room regulations. 

“There’s been no association of 
arcade operators until now,” said 
NCMI's Herb Beitel, who added that 
the division already has about 550 
member arcades, including charter 
members such as Time Out, Atari 
Adventure, and Aladdin’s Castle. 

The division has created an 
Operating Code of Ethics, which 
member arcades must adhere to, 
including having an adult attendant 


in the room and barring children 
during school hours. 


SADD campaign 

The division is currently involved 
with the Students Against Drunk 
Driving (SADD) campaign. SADD 
is spearheading a campaign for stu- 


dents to sign a contract with their 


parents promising they won't drive 
under the influence of alcohol or 
drugs. It’s one example of the divi- 
sion’s community service activities, 
according to Beitel. 

Beitel said arcades applying for 
membership in the division are 
required to file a picture of their 
room, along with certification that 
they meet the division’s standards. 
He added that the applicant’s game 
room might also be visited by NCMI 
members to verify that operating 
standards are being met. 

And if the arcade is later found in 
violation of any of the division’s 
regulations, the membership will be 
revoked. 

So why should an arcade operator 
spend the $250 to $3,000 member- 
ship fee? 

Because membership in the divi- 
sion tells your community and your 
players that you're concerned about 
their well-being, and not just in 
making money. Membership carries 
with it a certain prestige that your 
location is monitored by a “higher 
authority.” 

Beitel said the division will pro- 


vide assistance to members who 
have problems with local ordi- 
nances, and will offer advice, if 
requested, to members about how to 
improve business. 


Seal of approval 

Beitel said the division gives its 
members a seal of approval, which 
can be displayed to show players 
that the room meets certain “quality 
standards’ —like the Good House- 
keeping Seal. 

The division doesn’t want to form 
its members into a large national 
chain, which, for example, would 
allow players to use standard tokens 
in any member arcade. 

By encouraging small, indepen- 
dent game rooms to join along with 
the large chains, Beitel said he hopes 
to increase communication among 
arcade operators. Thus the division 
would operate both internally 
(among its members) and externally 
(promoting community service pro- 
jects). 

While the only tangible item 
you ll get for your membership fee is 
a sticker for your arcade’s window, 
you ll be making a statement that 
you re concerned about your players, 
your community, and your busi- 
ness—and you'll be distinguishing 
yourself from the other arcades that 
are poorly operated. 

For more information, you can 
call the NCMI in New York at 212/ 
227-2230. ‘ 
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Scoring Success 


‘Video Magic’ 
puts arcade on the map 


New Jersey operator Bruce Brandli 
said he is the co-host of the only 
locally produced video game show in 
the country—taped in his Video 
Magic arcade in North Bergen. 

The half-hour show has now run 
for more than six months. Brandli, 
who has been an operator for three 
years, said that the idea for “Video 
Magic’ came about when he agreed 
to advertise on channel 18, Prime 
Cable of New Jersey. 

“The station approached me 
about doing a commercial for my 
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pizzeria and arcade and about adver- 
tising on its community billboard,” 
Brandli said. “I was interested in 
that, and after we did the commer- 
cial, | came up with the idea to doa 
show. I talked them into it, and they 
said it’s the best show they have.” 

“Video Magic” pits qualifying 
players against each other for high 
scores on video games that Brandli 
chooses from the 50 games on his 
route. Generally, the show consists 
of five minutes of play time per 
player and involves two contestants 
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per game on two different games. 
The show is taped, but Brandli com- 
mented, is “candid and unrehearsed.” 
Each half-hour show is usually run 
twice a week for two weeks on the 
cable channel. 

“I can’t measure the increase in 
my business that the show has 
brought,’ Brandli said, “but I’m 
getting a lot of advertising from it.” 
Brandli’s commercial, along with 
other area merchants’ advertising, 
sponsors the show which the station 
produces at no charge to Brandli. He 


Y 
4 


Co-host Howard Witt of Prime Cable discusses the player’s strategy 
with a contestant and Video Magic owner Bruce Brandl. 
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said his only real expenses con- 
nected with the show are the $33 
white satin jackets presented to the 
winners. The jackets also serve a 
promotional purpose, displaying 
the name of Brandli’s business on 
the back. 

Brandli, who has operated Big 
Mouth Hoagie and Pizza restaurant 
for 12 years, once expanded his busi- 
ness to include a dining room. Three 
years ago, he converted the dining 
room into an arcade and found that 
the food and games “complemented 
each other.” The arcade, also called 
Video Magic, was the second of 
seven arcades to open in the area 
where only three arcades now 
survive. 


Arcade’s success 

The success of the arcade, he said, 
is attributable to many things, 
including the recent installation of a 
jukebox with top hits to appeal to 
the youths who frequent the 
pizzeria. “We do different things on 
the show,” Brandli explained. “On 
one show, we introduced the juke- 
box, and a couple of local kids break- 
danced.” 

Selling good food is another key 
to Video Magic's success, Brandli 
noted. The restaurant offers Sicilian 
pizza with homemade crust, 11 cold 
and 12 hot submarine sandwiches, 
hamburgers and French fries, ice 
cream, and entrees like spaghetti, 
manicotti, and lasagna. 


“This is a social place for the age 
group we have here. They come not 
just to play games, but to meet their 
friends. And the environment is 
conducive to young people—a juke- 
box, food, and games,” Brandli said. 
“We have constant supervision both 
in the arcade and up front, and on 
busy nights, we also have a security 
guard.” 

To increase his Saturday morning 
business, Brandli began offering 
eight free games to anyone who 
came in between 9 and 11. “The kids 
now can qualify for the show for free 
and play the games for free,” he said. 


Although these promotions and 
services helped Big Mouth Hoagie 
and Pizza, it is “Video Magic” 
Brandli said that “sort of put us on 
the map.” 
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Players are given eight free games on Saturday mornings. 


Brandli co-hosts the show with 
Howard Witt of Prime Cable, and 
Brandli offers viewers comments 
and information about the game in 
play as well as what strategy the con- 
testant is using. 

“We may decide to use the popu- 
lar games, but if a game is too new, 
we don't use it on the show because 
the kids aren't used to it yet,” Brandli 
explained. “We've gone through a 
lot of games including Dig Dug, 
Kangaroo, Spy Hunter, Space Ace, 
Dragon’s Lair, BurgerTime, Elevator 
Action, and Donkey Kong Junior. 
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Food and games complement each other at Big Mouth Hoagie 


We also did one show using the 
Chexx hockey game where two 
teams competed for the best four of 
seven games. 

Brandli is now looking to trade 
some games with other area opera- 
tors. _We'll do some more shows, 
and whatever games we purchase in 
the fall, we'll put in,” he said. 

‘Everyone who has cable in the 
area can get the show, and the cable 
service has 20,000 subscribers,’ 
Brandli said. “ “Video Magic’ has 
the potential of being in 20,000 
homes.” e 
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and Pizza and the Video Magtc arcade. 
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LET THERE BE LIGHT 


By William Brohaugh 


Where were you when the lights went out? 
And why weren’t you there to fix them? 


ne of the arcades I frequent 
() features five older pingames. 
I'm tempted to call a couple 


of these games “classics” —Eight 
Ball Deluxe and Kiss are certainly 


worth nominations to the pinball 


hall of fame. The games may be 


classics, but these specific machines. 


are not. They are, to a player and 
therefore to the arcade’s operator, 
junk. Pure and simple. 

Problem is, they work just fine. 
The flippers, which have a tendency 
to fail about every three weeks on 
the Ezght Ball, are fixed promptly. 
Action on both games remains 
strong. They make all the right 
noises, score the proper number of 
points when you hit this target and 
that one, and tilt only when the 
player deserves one. Bumpers, drop 
targets, chutes—all work perfectly. I 
can do everything I’m supposed to 
do when I’m playing the game. But 
what drives me nuts, and what 
drives me away from these games, is 
that I can’t see what I’m doing. 

Sure, I can see the ball. I can see 
the playfield. I can see everything I 
need to see...except the playfield 
lights that inform me of what goals 
I’ve accomplished, and what I’m still 
trying to hit. 

Eight Ball Deluxe provides a per- 
fect example. As you know, the 
game starts with two top chutes, 
labeled A and B. If you get A and B, 
an arrow alternates between the 
lanes. Scoot through the lane with 
the arrow, score 25,000 points. Fine. 
But what if the arrow doesn’t appear 
at all because the lights that make it 
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appear are out? What if I don’t know 
if | have A and need B, or that I have 
B and need A, if the corresponding 
lights have burned out and haven't 
been replaced? 

Also important to playing Eight 
Ball Deluxe is the row of targets 
revealed when you knock down all 
the drop targets. This previously 
hidden row spells out DELUXE. 
Get all of them, and you earn points, 
or free balls, or even free games. 
When you have gotten all but one, 
the machine starts helping you. 
“One more for DELUXE,” it chants. 
On too many machines, I’ve wanted 
to chant back, “Which one, dammit!” 
because the lights were out. One 
target remained, and I had no 
visual clue as to which one. This 
takes on all the fun and challenge of 
trying to drive with a blindfold on. 

What makes all this doubly 
frustrating is that someone is paying 
attention to this machine, fixing the 
broken flippers, making sure the 
bumper action is crisp, ignoring 
something so simple as the lights. 
Those inexpensive, easy-to-replace 
(most of the time), essential lights. 
Where were you when the lights 
went out? And why weren't you 
there to replace them? 


The overall picture 

I think part of the answer to that 
last question results from the recent 
concentration on video. A _ video 
game works as long as the onscreen 
action, the basic play, works fine. 
With the exception of the sound 
unit going out, the average video 


PPP POP OPO O0><><><><>< <<< S544 


38 


PLAY METER, October 15, 1984 


DDD DDD DDD 00D DDD DODODPP DSC P PPP OO PV VV VV—”VV VV 


game either works or it doesn't. 
Specific elements of the game don’t 
go haywire. Car #6 in Pole Position 
mever gets a flat tire. Dirk the 
Daring never sprains an ankle in 
Dragon’s Lair. When one thing does 
go wrong, likely it will affect the 
entire game, putting it out of com- 
mission. 

So some operators, so used to con- 
centrating on video running the 
coin-op show, start to concentrate 
on the overall “picture” while learn- 
ing to ignore less consequential 
problems. Fix that one little glitch 
that’s disrupting the video, and you 
have, in essence, fixed everything 
(yes, I’m oversimplifying, but you 
get the idea). 

Yet, the opposite is true with 
pinball. That little light over there 
blinks out. That bumper starts to 
fade. And, sure, they aren't essential 
to the game. By themselves, that is. 
But when they all start to go, the 
players start to go. On to the next 
arcade. 


Glaring errors 

Let me stress how important it is 
to see exactly what you're doing ona 
pinball game. The pin player comes 
to the game because of its mechan- 
ical side, because of the fact that 
you're controlling a bit of physical 
matter. Another attraction is the 
progression of goals in a pingame, 
of setting up a strategy and using 
physical dexterity to execute the 
strategy. But when enough lights go 
out, you lose the strategy—or at 
least the opportunity to pursue the 
strategy efficiently—because of the 
failure of the mechanical side of the 
game. 

There are other aspects to all this. 
For example, we've established that 


driving blindfolded isn’t much fun. © 


Driving while the sun is glaring in 
our eyes isn’t a barrel of laughs, 
either. Nor is playing a pin or video 
game whose operator has made a 
“glaring error.’ The error I’m 
talking about involves poor place- 
ment of the game, so that lighting, 
whether overhead or otherwise, 
reflects into the player’s eyes. It 


Pole Position 


wouldn’t matter if every last light on 
the Eight Ball Deluxe I’ve been 
talking about worked perfectly if I 
had to squint through fluorescent 
lights reflected on the playfield 
glass. On the first ball, the reflected 
glare is distracting. On the second, 
it's annoying. On the third, it’s 
enough to send me on my way. 

And this isn’t purely a matter of 
seeing what you're doing while 
playing the game. It involves the 
atmosphere of play. I have two pin- 
games in my basement, and I won't 
play them until I turn off most of the 
other basement lights. Subdued 
lighting brings on a sense of privacy 
in this battle of man against machine 
(Or against computer), and it brings 
on an increased sense of intimacy 
with the machine. 

Those bumper lights aren't 
simply shining; they're glowing. 
They're inviting me in. The blinking 
#47 bulbs are winking at me, sharing 
a secret that only players and the 
games they play can share. Pretty 
philosophical, I admit, but I’m sure 
you understand what I say, other- 
wise you probably wouldn't have 


gotten into this business in the first 
place. Besides, consider the pragma- 
tic side of this issue: why would the 
manufacturers go to all the trouble 
to make backglasses so attractive if 
they weren't meant to be seen, to be 
enjoyed, to be noticed? 

Make them easier to notice, to 
enjoy. Use subdued lighting, and 
avoid placing the machines where 
glare will interfere with play. 


Passive vandals 

As irritating as glare is a dirty 
playfield glass or video game 
shield—again, because you can't see 
the game properly. But that’s a 
matter of general cleanliness. 
What’s more interesting and just as 
detrimental to play is another type 
of “passive vandalism” I’ve noticed 
lately. 

I recently discussed inPlay Meter 
a strange sort of vandalism: turning 
off a machine that a player is angry 
at. This new sort is just as “inven- 
tive’ (maybe “devious” is a better 
word). I’ve noticed a couple of times 
where players have laid down a large 
X with transparent tape on the play- 
field glass of a pingame. The trans- 
parent tape isn't as transparent as 
the makers of tape would like us to 
believe, of course, so this X blocks 
the player's view of game play. The 
tape isn’t permanently destructive, 
but it will drive players away—even 
those that spend a few frustrating 
minutes trying to scrape the tape 
off. 

On the other hand, maybe the 
X’ing isn’t so strange: the machine | 
have seen vandalized with the tape 
was that frustrating Esght Ball 
Deluxe I've been using as an 
example. 

The point is that operators should 
play their own games not only when 
setting them up, but also when 
making collections. Fix the burned- 
out lamps. Clean the playfield glass. 
Look at the glass from this angle and 
that to see if it’s picking up reflected 
glare. Watch out for passive vandal- 
ism. And, finally, tell me whereI can 
find an Eight Ball Deluxe whose 
lights are in perfect working order. @ 
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LEGAL HINTS 


Purchasing A Route 


By Harold |. Gould and Laurence D. Merritt 


The purchase of a route can pro- 
duce many advantages for an opera- 
tor. It can enable a person new to the 
industry to start with established 
customers. It can enable an operator 
to expand his business far more 
rapidly than he could by going door 
to door looking for new customers, 
and it may also be a way for stronger 
Operators to buy out weaker com- 
petitors. 

The purchase of a route involves 
quite a few pitfalls which could cause 
the purchaser serious financial pro- 
blems. But with proper guidance 
from his attorney and accountant, 
the purchase can prove successful. 
Here is a list of some of the matters 
which an operator must consider 
when negotiating for the purchase 
of a route: 

1. The purchase price: This 
should bear some relationship to the 
revenue derived by the route. Never 


accept a flat purchase price without 
knowing what the route will pro- 
duce. In effect, the purchase price 
should bear some relationship to the 
return you will receive on your 
investment. After expenses, you 
want to know if the receipts from 
this route will provide you with a 5 
percent, 10 percent, 20 percent, or 
some other rate of return on your 
investment. The operator's attorney 
and accountant should be able to 
advise him ona reasonable purchase 
price. 

2. Escrow: The purchase of a 
route should always be handled 
through an escrow so that you know 
you are buying a route free of liens, 
taxes, and other problems. The 
escrow instructions should provide 
for, among other things, the follow- 
ing: 

a. Verification of the receipts 
derived from the route during the 


time of the escrow. In other words, 
before the sale is completed, you 
want to verify that the route actually 
earns what the seller has repre- 
sented to you. There is an old adage 
that “figures don’t lie, but liars 
figure.” Don’t rely merely on the 
seller's financial statements. Verify 
the receipts from the locations your- 
self, and the purchase should be con- 
ditioned on your approval of those 
receipts. 

Frequently, a route is sold for a 
multiple of the weekly receipts. For 
example, a route may be sold for 60 
times the weekly receipts. Thus, 
verification of the receipts during 
escrow is extremely important 
because it determines the actual pur- 
chase price of the route. 

b. Payment of any taxes and 
creditors’ liens. The seller’s liabili- 
ties to government taxing agencies 
and to other creditors may become 
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your obligation unless the trans- 
action provides for those obligations. 
During the escrow, creditors should 
be given notice of the intended 
transfer. That notice may cause 
creditors of which you were not 
aware to place claims in the escrow. 
Make certain that all of these obli- 
gations have been provided for 
before you allow the transaction to 
be completed. 

During the escrow there should 
also be some investigation as to 
whether there are any liens on the 
equipment being transferred with 
the route. Normally, the distributor 
who sold the machines will still have 
a lien on the equipment to secure the 
balance of the original purchase 
price for that equipment. 

c. Verification of the existence 
and validity of the location agree- 
ments. The written location agree- 
ments should be inspected by the 
buyer to ensure that they are well 
written, enforceable, and contain 
terms acceptable to the purchaser. 
This is a reason why we have written 
so many articles on the importance 
of a good location contract; it simply 
makes the route more valuable. 

If the seller of the route claims 
that he has oral agreements only 
with his locations, then you need to 
speak with each location to verify 
the existence of that oral agreement 
and its terms. This may be a good 
time to have those locations enter 
into written agreements. Even if 
there are written location agree- 
ments, you should speak with as 
many of the location owners as 
possible to ensure that they do not 
contend that this written agreement 
is unenforceable or has been modi- 
fied in some respect. In talking with 
the locations, you will gain more 
insight as to whether you really 
want these persons as your cus- 
tomers. 

d. Verify the condition of the 
equipment being purchased. Inspect 
the machines yourself or have some- 
one you trust with expertise inspect 
them. You do not want to purchase a 
route full of obsolete equipment. 

3. Tax Aspects of Transaction: 
Have your accountant review the 


purchase agreement before you 
enter into it. Your accountant can 
advise you as to how the transaction 
can be structured to benefit you most 
taxwise. This advice may save you 
many thousands of dollars. 

4. Legal Aspects of the Trans- 
action: Have a good lawyer famil- 
iar with your industry review the 
purchase contract before you sign it. 
Is it legally enforceable? Does it con- 
tain any ambiguities that will result 
in disputes? Does it provide for an 
escrow that will properly shield you 
from the creditors of the seller? 
Does it contain an arbitration clause 
so that any disputes can be resolved 
quickly and economically? Does it 
provide for attorney's fees if you are 
forced to sue to recover any damages 
you sustain? Does it comply with 
local laws and ordinances? 

The small amount of money you 
spend at this time for good tax and 
legal advice can save you from pur- 
chasing a bad investment. By the 
way, it is always best to consult with 
your attorney before you begin to 
negotiate for the purchase of the 
route. The attorney may be better 
able to handle the negotiations on 
your behalf. The attorney can give 
you some advice on what is a reason- 
able purchase price. It is also an 
advantage to have your attorney 
draft any agreement you enter— 
that way you know the agreement 
has been written with your best 
interests in mind. 

In a future issue, we will discuss 
topics you should be concerned with 
when you sell a route. e 


The law firm of Gould & Merritt 
is located at 1888 Century Park East, 
6th Floor, Los Angeles, Californta 
90067. Telephone: 213/552-9364. 
Mr. Gould has served as a Judge Pro 
Tem of both the Los Angeles and 
the Beverly Hills Municipal Courts. 

Mr. Merritt has served as a Court 
Mediator for and on the Panel of 
Arbitrators of the Los Angeles 
Superior Court. 

If you have any legal problems or 
questions about your business, 
please contact Gould & Merritt. 
They will respond to you directly. 


——————— 
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Excellent Assortment 
of Pinballs, 
new or used. Call for 
prices & get 
immediate delivery. 


Complete Games 


Galapus os2.0043440% $2795 
L, RODOL. ¢<sacsecues 2395 
Punch, Oatscscates 2495 
Galaga, s..ss5ca7s-aacers 995 
Elevator Action ..... 995 
Millipede........... 995 
Stat Warseuts> sas 950 
Space Ace: 4.503400 1295 
Dragon’s Lair....... 1295 
Mario Bros. ........ 795 
Donkey Kong 3..... 795 
Ms. Pac-Man ....... 795 
Ms. Pac-Man (ct) ... 995 
Centipede (ct)...... 745 
KITS 
Vs. Baseball........ 295 
Meda Zone isaxscuws 695 
Pandora’s Palace.... 6995 
Hyper Sports....... call 
EXCVION sss cee aes 625 
10-Yard,-Pight <4 04:8. call 
NUlGUS cet causes eed 795 
Super Bagman...... 695 
Motorace USA ..... 495 
Pro: Goll +-2645-04.0855 495 
Circus Charlie...... 595 
Champion Baseball.. 450 
Champion Baseball Il 595 


NEW GAME SPECIALS 


Track & Field ...... 1650 
Astron Belt «.cssi« 1295 
(w/Galaxy Ranger kit) 
Discs Of Tron a.2<% 1795 


(Environmental Series) 


The Industy’s Bottom Line 


INTERSPACE 
VIDEO 
SALES 


5931 Power Inn Rd. 
Sacramento, CA 95824 


916/386-0100 
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It's easy to forget the battles Data 
East faced when it introduced the 
Deco-Cassette interchangeable sys- 
tem. Even the pioneering work done 
by David Rosen for Sega/Gremlin 
didn’t earn the acclaim it deserved. 
Only when Sega faded from the 
coin-op market, and Rosen followed, 
were his efforts applauded. 

But times change and so do the 
misconceptions and barriers which 
once stood in the way of conver- 
sions. It was a case of necessity. The 
market became saturated, leaving 
little alternative for salvaging 
games which had reached their 
peak. The problem was that costs 
became prohibitive to throw away 
decent equipment, only to invest in 
something new for the sake that it 
was only new. 

The instant remedy was to take a 
good monitor and cabinet, change a 
few decals and boards, and trans- 
form an old world-beater into a 
modern attraction. Why should a 
manufacturer take the time, effort, 
and expense to develop an innova- 
tive, dedicated game? For far less 
money, on the average, a conversion 
could be rolled out and offered at a 
Cut-rate price. 

However, to think that conver- 
sions alone can turn around the 
fortunes of the industry is to grossly 
underestimate the need to have 
game design move ahead. 

The big thing to remember is that 
although conversions comprise a 
strong segment of the market, 
they're not everything. Other equip- 
ment is worth your consideration. 


Universal’s 
Mr. Dol’s Wild Ride 
(conversion) 

This time players must maneuver 
Mr. Do! through a series of screens 
that feature a roller coaster motif 
and obstacles and strategies. It’s a 
nice variation on the climbing or 
jumping type game as well as onthe 
overdone maze layout. Mr. Do! has 
to get from the beginning to the end 
of the track in an almost labyrinth 
type of array where some paths lead 
to dead ends. 

The visuals are brightly colored. It 
appears that Do! is going to bea nice 
draw for younger players and poten- 
tially appealing to females with its 
cartoon-like feel. And, as a conver- 
sion, Mr. Dol’s Wild Ride is 
different enough to be a viable 
addition to most locations. 

In this mini-conversion review, 
Pll go with a ##3/, 


Exidy’s Max-A-Flex System © 


Following a very impressive 
Crossbow, which proved that 
novelty/shooting games can be a 
popular attraction, Exidy is back 
with a surprise. 

My surprise was due to the 
familiarity of the games being 
featured in the Max-A-Flex System. 
As editor of the consumer publica- 
tion Video Games, I'm aware of 
First Star Software. Arcade games 
have been licensed for home 
adaptation, but, except for Bally’s 
tie-in with Data Age and a Journey 
coin-op machine that had little 
similarity to the home cartridge, 


The critic ranks conversions 


nothing has really been done to 
reverse this process of arcade first, 
home second. Until now. 

Billed as “the ultimate conversion 
system, the Max-A-Flex concept 
for conversions draws upon the 
First Star library of software game 
titles to bring Boulder Dash, Astro 
Chase, Bristles, and Flip and Flop to 
the arcades—all above average 
games as far as home software has 
been concerned. (Astro Chase once 
won an award as best software title 
of the year.) But they somehow lack 
the frills normally reserved for coin- 
op. The cosmetics just aren’t there 
as compared to recent coin-op hits. 

This isn’t to suggest that the 
games arent challenging or enjoy- 
able enough. They are. But it’s one 
thing to play these efforts at home 
and quite another to have them 
standing up against an entire line of 
coin-op machines. It’s just a 
different approach to game design, 
and this type of action has always 
separated arcade games from 
software conceived for private use. 

Exidy might have a low-priced 
option to draw from a complete 
library. But if these games were so 
popular for home players, will they 
want to play the same thing in the 
arcades after having gotten their fill 
in the living room? 

This is a risk here, and I'll go with 
a ## for the effort and execution. 


Konami’s Time Pilot ’84 
(conversion) 

Once again players have a fully 
directional joystick along with two 
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fire buttons as they try to eliminate 
approaching swarms of enemy, alien 
ships. There’s a cursor for firing 
upon, and lining up, certain targets, 
while others can just be blasted in 
this non-stop action shoot-’em-up. 
In addition to this proven play 
appeal, Time Pilot ’84 also brings 
some excellent graphics to the 
screen, with a true depth of field 
from one background landscape to 
another as well as some detailed 
visuals of the moving objects. 

The package is very impressive, 
and Konami left nothing out to 
make this a worthwhile conversion. 
There’s an almost never ending 
stream of screens and levels (or ages 
as they are called), with the difficulty 
of success increasing proportionately. 

With the fundamental ingredients 
appearing to be all in place, Time 
Pilot ’84 should find a welcome 
home in many locations for some 
months to come. I'll go with a solid 
#HH'Y. and offer kudos to the 
designers and programmers in 


Japan. 


Data East’s Cobra Command 
(conversion) 

In an environment that hasn't 
been kind or forgiving regarding 
laser-based games, Data East 1s 
hoping to turn the tide a bit with 
this animated action adventure that 
incorporates extra touches. With a 
first-person perspective, players 
must control a helicopter that might 
have been inspired by the movie 
“Blue Thunder.” 

Jet powered and armed with 
sophisticated weaponry, the chopper 
must be navigated through 10 
separate missions that include such 
backdrops as New York City, 
canyons, jungle valleys, and Easter 
Island in the South Pacific. 

There are a variety of airborne 
and land targets which must be 
destroyed by lining up a cursor and 
firing away before they strike first. 
To help the player, Cobra Command 
features vocal directions and other 
visual cues which are all a part of a 
strong eye and ear show that should 
appeal to the same individuals who 
liked M.A.C.H. 3. 

Of course the difference between 
M.A.C.H. 3 and Cobra Command is 
in the acceptance of animation vs. 
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live footage. But Cobra Command 
seems to be responsive and more 
like a conventional video game in 
terms of play control and strategy. A 
nice touch, which probably will 
frustrate pattern/memory players, 
is that Data East incorporated 
random screen sequencing so that 
the game wont play the same way 
twice. You never know where you ll 
begin or in what order the missions 
will come. 

The game is available as an 
upright or cockpit sitdown, and it is 
compatible with other Sony and 
Pioneer disc-based games. When I 
first saw Cobra Command in Japan, 
I didn’t know if it had that ability to 
keep players alive long enough to 
have them get into the game. But I 
tend to feel that this aspect is a part 
of the current disc technology and 
that this effort does have play 
potential. 

The verdict at this stage is a ##%, 
although I heard some impressive 
earnings reports regarding Cobra 
Command when it first hit the 
streets. 


Atari’s Crystal Castles 
(conversion) 

Not too long ago, I felt very 
positive about this game’s future, 
although I did state that it might be 
lost in the crowd when it was 
introduced. Well, my enthusiasm for 
this machine hasn’t diminished 
and, thankfully, for those who 
might have missed it the first time 
around, a conversion kit is now 
available. 

Designed to be used with some 
older Atari equipment, Crystal 
Castles incorporates excellent 
graphics that are fully dimension- 
alized, with good trak-ball play that 
won't blow anyone out of the water. 
This is the type of attraction that has 
the potential to slowly and steadily 
build up an audience base and then 
sustain it for many repeat plays. 

Atari did an excellent job in the 
conception and execution of the 
game. Crystal Castles deserves more 
credit than it has gotten. I'll go with 
a ###34 for this kit, and believe that 
an old, worn Missile Command, 
Food Fight, or Kangaroo (to name 
just three) machine might benefit 
with this change of face. e 


WHAC 
& 
MOLE 


Everyone loves Whac-A-Mole! 


Customers love to play, and 
you Il love the way it pays. 
Call us and let us 

tell you more. 

Bob’s Space 

Racers, Inc. 

427 15th Street 

Daytona Beach, 

Florida 32017 

Telephone: 

904-677-0761 


Manufactured in the U.S.A 
Makers of amusement games since 1970 


SPECIAL NOTICE 
purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


In business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 


EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie, LA 70002 * 504/888-3500 
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FRANK'S 
CRANKS 


By 


Seninsky 


Frank- The Crank’ 


On the Pac-Man and Ms. Pac-Man 
speed-up, I received the following: 
“Dear Crank, After reading your 
article on speeding up old Pac-Man 
games, I tried it and it works well. 
The problem is on Ms. Pac-Man. 
Sometimes after all the dots are 
eaten, it does not go on to the next 
rack. Also the ghost sometimes 
floats outside the boundary of the 
maze. From time to time, the 
Midway symbol appears on the 
screen while playing the game.” 
Raymond Erickson, River City 
Vending, Jeffersontown, Kentucky 

Ray and many others have sped- 
up their Ms. Pac-Man games too 
much. Each time you advance to a 
lower number in the vertical count- 
ing chain circuit (from 128V to 64V 
to 32V to 16V), the speed of the 
game is doubled. Two times the 
normal speed is attained by running 
a jumper wire from Pin 11 on IC 
74LS74 (after cutting and lifting Pin 
11 from its trace) to Pin 12 (labeled 
64V) on the piggy back board. This 
configuration will work well on both 
Pac-Man and Ms. Pac-Man. 

However, four times and eight 
times normal speed will only work 
on Pac-Man. If you jumper a Ms. 
Pac-Man board to 32V or 16V, you 
will most likely have the same 
problems as Ray. My advice to Ray is 
to only double the speed of the Ms. 
Pac-Man and let me know if all the 
problems disappear. 


Pennant Fever 

Some things, as the saying goes, 
never change. Twenty years ago 
most of a mechanic’s time (now 
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Tips on ‘Ms. Pac-Man’ and more 


we're called technicians) was spent 
changing burned coils and cleaning 
relay contacts. Well, Pennant Fever 
brings back the “good old days.” 
Much as I like to relive those times, 
there is little satisfaction in replac- 
ing magnet coil (A-20-8702). If the 
relay holds in (Yes, I did say relay, 
remember those? ), the coil will heat 
up and the circuit fuse will blow, 
right? Wrong! The fuse, in most 
cases, will not blow; the coil will 
burn up first and it’s expenstve— 
not like the old days. 

Williams’ Customer Service 
Department suggests that you put a 
thermal breaker (part #5644-09368- 
00) in the magnet coil circuit. Place 
the thermal breaker against the coil 
and wrap the two with electrical 
tape. This is much better than 


relying on the fuse to protect your 
coil. See the figure. 

While we're on Pennant Fever... 
Some games were shipped with an 
IC 74LS00 at location U43 on the 
CPU. These should be replaced with 
IC 7400 (part #5280-09073) if you 
have any of these problems: 

|. game starts in bookkeeping 
mode, 

2. game goes “Game Over’ 
during a game, or 

3. the displays go blank during 
play. 


Taito’s Universal 
Conversions 

When Taito introduced its ‘“uni- 
versal conversion kits,” Elevator 
Action and Tin Star, 1, for one, was 
pleased because I couldn't find any 


FIGURE 1 
Pennant Fever electromagnet coil 
Install thermal breaker to save coil. 


Thermal Breaker 
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more Jungle Hunts or Jungle Kings 
to convert. Elevator Action was my 
number one kit for many months 
but could only be converted from 
Jungle Hunt, Jungle King, Alpine 
Ski, and Wild Western. 

When we started converting 
other games to Elevator Action, and 
Tin Star, using the universal kit, 
once the price was reduced, we 
found that most of the games 
wouldn't power up. The additional 
logic required in the universal con- 
version could not be properly driven 
by the existing power supply. 

The simplest solution is to add an 
inexpensive switching power supply 
just to power the second CPU board 
(the back board looking from the 
rear of the cabinet). This means that 
you keep the original power supply 
in your game and use it to power the 
first CPU board. The added power 
supply hooks into the “T” connec- 
tor—+5 volts to RED and Ground to 
BLACK. Adding the additional 
power supply in this manner is 
much easier than getting a higher 
rated supply and redoing all the 
supply connections. 

This will add another $50 to your 
cost. You will have to decide if this 
additional investment is worth it. A 
point to remember: kits of the 
future will most likely require power 
supplies before they can work in 
today’s games. 


Jukebox tips 

Several months ago Erwin Boot 
of Automatic Music Co. in Hobart, 
Tasmania, wrote me seeking repair 
manuals on two older models of 
Rowe-AMI jukeboxes which he still 
operates: the first type where the 


basic electromechanical mechanism ' 


was coupled to the “fawn colored” 
credit computer, and the second type 
as used in the Woodhues & R83 with 
the individual black modules. 
While Erwin Boot is his area's 
distributor for Rowe-AMI jukes, he 
claims that getting service informa- 
tion from the Australian distributor 
is impossible. Can you believe this? 
Because he can't get any repair info 
from Sydney, any repair either takes 
too long or he has to send the units 
to Sydney and pay plenty. And you 


PLAY METER, October 15, 1984 


think we have problems? 

If anyone can help locate service 
manuals on these jukes, send me 
what you have and I'll pass it on to 
Tasmania. 

For the help, Boot passed on the 
following service tips. He has been 
in this business a long time; he 
remembers installing G-80 and 
Continental jukeboxes before most 
of us were born. 

1. Make sure +5 volts gets to all 
logic boards. To ensure that the logic 
boards are getting 4.9 to 5.1 volts, 
it’s wise to run jumpers from the +5 


Kick on The New Season With 
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volts and ground outputs of the 
power supply (or even better, the +5 
and Gnd inputs of the first logic 
board) to the +5V and GND tracks 
on the far end of the second board. 
Then set the supply voltage so that 
the components at the far end of the 
first or beginning of the second 
board run at the required voltage. 
This also takes a current load off the 
first edge connector. 

2. Here are seven quick checks if 
you suspect a bad power supply (on 
your old jukes, or for any supply): 

a. Blown fuse—sometimes the 


CONVERSION KIT 


“NOW IS THE TIME TO CASH IN ON THE 
HOTTEST SPORTS GAME OF THE SEASON! 


KIT INCLUDES: 
Original PC Board @ Marquee, Overlay, Monitor Plexi @ Instructions 
ALSO AVAILABLE: 
Control Panel & Harnesses for 1 hour QUICK CHANGE PACKAGE 


CALL FOR LOWEST PRICE IN 
AMERICA! 


615/793-9142 


Y.C. Engineering (The Kit Company) Lavergne, TN 37086 


WE SPARE OUR ADVERTISERS UNIMPORTANT READERS 


PLAY MEFER 


WE SPARE OUR READERS UNIMPORTANT ADVERTISERS 


fuse will blow for no apparent 
reason other than the fuse just wore 
out. Note that whenever you replace 
the main fuse in the power supply, 
do not power up with your face any- 
where near the supply. If the short is 
still present, most of the time the 
newly installed fuse will explode, 
showering you with broken glass. 

b. A shorted capacitor on the 
main line will show a black mark on 
the (typically white) choke. 

c. Shorted transistors—I have 
found that the Motorola MJE 13005 
will replace the much harder to 
obtain 2SC2334 originals on the 
110V supplies rated at 4-5 amps on 
the +5 volt line. 


d. Shorted bridge recttifier— 
This very rarely happens. 

e. Check the resistor before 
the bridge (usually about 2.2 ohms & 
5 watts) if the fuse is OK but there is 
no output. This resistor will open 
when the power transistor shorts or 
sometimes for no apparent reason. 

f. Check for loose solder con- 
nections on the underside of the 
supply. 

g. If the problem is none of 
the above, then you will have to 
check the minor components inde- 
pendently, usually finding that a bad 
diode will show itself. Or just put in 
another power supply which may be 
cheaper at this point. 


ALPHA-OMEGA SALES 


Send Your Monitors & Boards To “Frank The Crank” — He'll fix ‘em right! On reconditioned prepaid 
game orders, We'll Split The Freight! (min. $1,000). On Kit orders, We’ll Pay The Entire Freight! 


KITS 


Lowest Prices on the Hottest Conversion Kits 


Spy Hunter 

Some unnecessary effort and time 
is spent during play because the 
steering wheel turns too much in 
either direction. A quick fix is to 
increase the diameter of the stops by 
taping cardboard around them. This 
will cut down on the spring travel in 
both directions, making the game 
easier and more accurate for the 
player. And this should also increase 
revenues. This tip came from Phil 
Cecolla of PCP in Pennsylvania. 

Send any tips to: Alpha-Omega 
Amusements & Sales, 3 Coral Street, 
Edison, NJ 08837. Telephone: 201/ 
738-1800. 

As always...keep cranking! e 


Crystal Castles ($695) - Up & Down - Time Pilot ’84 - Vulgus ($695) - Major Havoc ($595) 
Space Ace (Special $595) - Superbike (for Donkey Kong $275) - Jr. Pac-Man ($595) 
Mega Zone ($695) - Pole Position II ($595) - Mr. Do!’s Wild Ride - Tin Star - Vs. Baseball 
Pit & Run ($475) - Cobra Command - Regulas ($795) - Bomb Jack - Seicross 
Pro Golf - Nova 2001 ($295) - Track & Field Trac Ball ($225) 


NEW GAMES — CLOSEOUTS 
Lasers - Pool Tables - Bill Changers - Jukes - Pinballs 

Tag Team Wrestling ($1195) - Galapus - 1, Robot - VS. Tennis - Triple Strike 

Pennant Fever - Punch Out!! - Black Pyramid - Big Bat - Karate Champ 
Video Jukeboxes - Air Hockey - Hyper Sports - Spy Hunter - Kings of Steel 
Ten Yard Fight - Two Tigers - Ten Pin Deluxe - The Games - Foosball($695) 

Track & Field (c/o $1295) - Crossbow - Royal Flush Deluxe - Chexx(c/o) 

** New .984, .882, and .900 Brass Tokens - 5¢ each ** 

E-Z SLATE LIFTER (NEW $445) 


GREYHOUND 104CT VIDEO CARD GAMES 
FACTORY OUTLET—LOWEST PRICES ANYWHERE—BUY AT BIG SAVINGS 
6-MONTH WARRANTY—IMMEDIATE BOARD EXCHANGES 


(30-DAY WARRANTY) LOCATION-READY SPECIALS (NO CRATING CHARGE) 


Frank “The Crank” 


WGAAG e541 55etes verwnses S695. Ex@riotinavse bine couensuen 195° MOOR: Crea: s iccdsana cues 395 ROWE BC-9IA............. 
Baby Pac-Man ..........5. 695 Fast Freddie .............. 495 MR. DO!’s WILD RIDE ..... 995% Satan's Hollow. -ncexccsux 
Bagiialt ico isesee Seta was 495° -FOOO Fight. is twsiseccweks 695 Mr. & Mrs. Pac-Man (pin) . 895 ‘Silverball (pin) ..... reer 
BerZ@t koi discaniase sevees B95. <FONZY ssonsucencwtsaone ce 395. Ms. Pac-Man 3.64.05 6006 4 99S | -Sinistat sic si4 ss eerie 
Bump n’ Jump............ 595. Frogger .........seeeeeees 495 NATIONAL CIGARETTE Space Duel ic oeecae dudes 
Burgertine snc cisesca veces 695 Galaxian................5. 395 MACHINES (recon.)..... TOD SUAtGate 6.05 vee ves es anadios 
Centipede. iss cccertedveve 79S : GiGitro5 4 cus kdekwaeeeateses 395 Omega Race.............. 395:- ‘Star TK. %a0 nies axaws cea 
Champion Baseball........ 795 Gyruss.......... Dean Aware 695 Pac-Man or Pac-Man Plus.. 595 Star Wars...........0e008. 
CHEKR < docues tana yenwecied 1495 Ice Cold Beer............. 495  PONGO nj eis t odes cng foe a 475 Super Pac-Man ........... 
Congo Bongos «iccs.ueave. 595. “{OUSt ion bansdsdabatuseicens B95: \PROCTING duce uta wiataeur's 395: “TeMp6sticscciacueseawsnss 
Crystal Castles: ci4vaaeuess & 995 Jr. Pac-Man............... 1095 Pole Position ............. 1995: Time Pilot-...40iis0s8 eens 
Delendelso%-osocsaaacue ss 395 Kick-Man ................ 495 Pole Position Il ........... 2595s Time Pilot ’84............. 
Dik DOUG iah2cn icniRetan ead 495 M.A.C.H.3..........0000. 1595 Pool Tables............... Yao. Tit: Stal. 226s bedceverhanns 
Donkey Kong(CT)......... 595 MAJOR HAVOC.......... 1295. PORDCVE nice cecueees Has ee 495°. “TRACK @¢ FELD anes cdawes 
Donkey Kong Jr.(CT) ...... 595 Mad Planet............... 605 - OC) eIt sc dow sudieeceuces 695. “TGA cu bisaene eget 
Donkey Kong (& Jr.)....... 495 MADDY sauucscccrosate sees 595: -ReAClO: ccakyvet eters enaes S92: VGMURG i ii00s tesa abchess 
Dragon’s Lair ............. 1495 MEGA ZONE ............. 12905: .RObOON: 2103544240000 ss 495 Wizard of Wor............ 
ELEVATOR ACTION....... 1195 Millipede................. 1295 Rowe BC-25.............. TGQ) ZayKON.< Gac etievunceu goats 
Eliminator (new) .......... 495 Rowe BC-25 MC.......... 1895:  -ZOOkKCEPEr sagaveeesaveads 
3 CORAL ST., EDISON, NJ 08837 2 


CALL THE EXPERTS NOW! 
“FRANK THE CRANK” PRESIDENT 


201/738-1800 
CALL FRANK or JOE 
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SOMEONE 
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COPY? 


Subscription Line: 


504/837-7987 


Technical Topics 


MOS/FET & J/FET Circuit Design 


Lesson Five: 


A.C. Coupled Amplifiers | 


PROGRAMMED TEST 


Editor's Note: The materia! below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusernent industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS : 


The purpose of this test is to guide you step-by-step thru actual circuit design problems. 


Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the material Covered in the text, The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer, 


] 


AC coupling between FET amplifier stages is necessary in 
order to 


a. Prevent altering the DC bias 
on the FET’s 

b. Prevent thermal runaway 

c. Enhance the gate-source 
voltage 


GO TO BLOCK 25 
GO TO BLOCK 17 


GO TOBLOCK 6 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 20. 

YOU ARE CORRECT! 

For frequencies much larger than w, = 9,,/C3, the voltage 


gain Ar of the single stage JFET amplifier is a direct junction 
of 


a. Rp GO TO BLOCK 18 

mC; GO TO BLOCK 26 

c. Rs GOTO BLOCK 9 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 25. 
YOU ARE CORRECT! 


The low-frequency break point w,, of a single-stage JFET 
amplifier, is dependent upon the 
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GO TO BLOCK 23 
GO TO BLOCK 12 
GO TO BLOCK 28 


a. Value of g,, 
b. Value of Rp 
c. Value of Rs 


6 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 7. 


7 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 178. 


8 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 28. 


9 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 3. 


10 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 15. 


I] 


YOU ARE CORRECT! 


You have completed the test for Lesson Five. However; be- 
fore starting Lesson Six, think about any areas of this lesson 
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you may wish to review. Only when you feel confident 
about your understanding of the material covered, should 
you proceed. 


12 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 5. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 14. 


14 


YOU ARE CORRECT! 


One assumption made when the single-stage JFET amplifier 
was analyzed is that 


ag >t GO TO BLOCK 13 

b. Rin > Ro GO TO BLOCK 20 

10 SiC. GO TO BLOCK 27 
YOU ARE CORRECT! 


The voltage gain Ar expressed in db is calculated from : 


a. |Atl GO TO BLOCK 22 

b. logo |At| GO TO BLOCK 10 

C. 20 10g; \At| GOTOBLOCK 5 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 20, 


17 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 


18 


YOU ARE CORRECT! 


For frequencies much smaller than w,= 1/Rs x C3, the 
voltage gain of the single-stage JFET amplifier is a direct 
function of 


a. Rs GO TO BLOCK 24 

b. Rp/Rs GO TO BLOCK 14 

c.g, GOTO BLOCK 7 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 25. 
50 


20 


YOU ARE CORRECT! 


The mid-band frequency response illustrates the magnitude 
of the i 


GO TO BLOCK 171 
GO TOBLOCK 2 
GO TO BLOCK 16 


a. Voltage gain Ar 
b. Output Voltage 
c. Input voltage 


2) 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 28. 
YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 15. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 5. 


24 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 178. 


25 


YOU ARE CORRECT! 


When a capacitor is labeled a bypass capacitor, it means that 
the capacitor 
a. Is bypassed to Ve¢ GO TO BLOCK 19 
_ b. Shunts the signal around 
another element 
c. /ls not in the circuit 


26 


YOU ARE INCORRECT! 


GO TO BLOCK 15 
GO TOBLOCK 4 


Refer to the text and return to BLOCK 3. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 14. 


28 


YOU ARE CORRECT! 


The high-frequency break point w, of a single-stage JFET 
amplifier is dependent upon the 


GO TO BLOCK 21 
GO TOBLOCK 8 
GO TOBLOCK 3 
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a. Value of g,, 
b. Value of C; 
c. Bothaand b 


Feathers fly 


Turkey Shoot from Williams ts a 
shooting game that takes place in 
the future, after a great gobble blight 
has transformed a third of the 
earth's population into turkeys who 
have a tendency to organize for 
rabble-rousing. 

As a Turkey Terminator, the 
player is given 100 missions and 
three weapons to eliminate all the 
turkeys. He can take aim with his 
lethal laser gun using the position 
dot on the screen to hone in on his 
enemies with deadly accuracy. He 
can launch a lit grenade to annihilate 
all the turkeys within range, or he 
can activate his gobble button (avail- 
able one time each mission) to freeze 
all the turkeys for an instant, 
making them ‘‘sitting ducks.” 
Missions are varied and include 
reacting quickly to clever ploys such 
as turkey air raids, turkeys disguis- 
ing themselves as businessmen, and 
turkey helicopter getaways. 

A rapid-fire bonus wave every 
eighth round, as well as shooting 
fire hydrants and trash cans and 
freeing bystanders taken hostage, 
score bonus points. Three ‘‘fowl- 
ups’ are allowed and occur when- 
ever any turkey escapes or when an 
innocent bystander is damaged. At 
the completion of each round, 
feathers fly, literally, as a fun 
incentive to cook the turkeys’ goose. 
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Nomac Ltd. introduces its new 
electronic dart game, Pub Time 
Darts. 

Pub Time Darts offers an array of 
games to choose from. Selections 
include old favorites plus three new 
games designed exclusively for Pub 
Time Darts. 

The idea of losing to a better 
player rather than losing to a 
machine gives dart throwers the 
needed incentive to become even 
more skillful by continuing practice. 
Also, the more skillful players 
become, the shorter match rounds 
become. Promotional programs 
such as leagues and tournaments can 
be used to expand player interest. 

Pub Time Darts was designed 
from the Party Dart home version 
soft-tip dart game, also manufac- 
tured by Nomac Ltd. A wide range of 
Pro-dart line accessories designed 
especially for the home and elec- 
tronic versions of the dart game are 
available. 
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Bally Midway introduces the 
power-hitting Big Bat, a new 
electro-mechanical game that de- 
livers the realism of baseball to 
players of all ages. 

Using a free-traveling trigger 
mechanism to swing the bat, the 
player has control over the bat’s 
speed and length of swing. The 
players attempt to hit the “pitched” 
ball for a single, double, triple, home 
run, or super home run, with scoring 
and baserunning indicated by flash- 
ing lights. 

To suit operators’ needs, Big Bat 
offers pinch-hitting controls, includ- 
ing multiple coin capabilities, an 
option ticket dispenser, adjustable 
levels for bonus scores, extra base 
awards, and special awards. 

The game’s diagnostic package 
includes testing for lights, switches, 
devices, and readouts, as well as a 
bookkeeping system that displays 
number of coins collected, bonus 
values reached, high score beats, and 
other important data. 
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The Video/ Music Entertainment 
Center introduced by Rowe Inter- 
national Inc. enables consumers to 
hear and see the same videos of the 
leading music industry talents that 
appear on television. 

Rowe's Video Jukebox, the pro- 
duct of more than two years of 
developmental work, updates the 
traditional jukebox by adding 40 
video selections to 160 record selec- 
tions. The videos appear on a 25- 
inch monitor mounted on top of the 
jukebox. The system is expandable 
to allow multiple remote monitors 
to meet a location’s viewing needs. 
A 125 watt (RMS) stereo amplifier 
with duct-tuned bass reflex sound 
chamber produces high fidelity at 
high volume. 

To ensure the continued avail- 
ability of top-selling videos, Rowe 
has entered into video software 
agreements with record companies 
including Warner, Polygram, RCA, 
CBS, Elektra/ Asylum, Chrysalis, 
Geffen, Arista, and Picture Music, 
International. New 40-selection 
programs—on Beta hi-fi format 
cassettes—are produced and dis- 
tributed every month. Each pro- 
gram contains 3 hours of videos. 

The basic unit looks much like 
Rowe's top-of-the-line R-88 juke- 
box. Inside, along with the standard 
phonograph and records, are a pair 
of VCRs and acentral computer that 
controls all functions. The 25-inch 
diagonal color monitor is mounted 
on top. Each VCR is equipped with 
identical 40-selection cassettes. 
While one VCR plays a selection, 
the other VCR cues up the next 
selection to limit waiting time 
between videos to nine seconds, 
company Officials said. 

Standard pricing for the Rowe 
Video Jukebox is 50 cents per video 
play, two plays for $1. Audio selec- 
tions remain 25 cents each and five 
plays for $1. The unit has as 
standard equipment a bill acceptor 
that takes $1 and $5 bills. 
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Aids to the Trade 


COIN COMPARITOR 
« 134 


p Y Sapper 


Coin Mech’s 
Comparitor 


Coin Mechanisms, Inc. of Elm- 
hurst, Illinois, and Scandic Inter- 
national Pty. Ltd., of Alexandria, 
Australia, have reached an agree- 
ment giving Scandic exclusive dis- 
tributing rights in the Australian 
market for the electronic coin mech, 
The Coin Comparitor. 

“We welcome Scandic to the Coin 
Mech family and look forward to a 
solid, long-term relationship, ” 
stated Coin Mechanisms’ General 
Manager, Ron Rollins. “With their 
contacts and high integrity within 
the Australian market, we anticipate 
success for our Comparitor.” 

Scandic’s Director, Stig Larsson, 
added, “The simple concept of com- 
paring against a true sample coin ts 
enough to raise one’s brow, yet the 
best mark of all is that it works. Its 
ability to be programmed in the 
field, by the sample coin technique, 
makes it the most versatile unit on 
the market today. We look to 
provide not only the Australian 
amusements with The Comparitor, 
but other Australian coin handling 
markets as well.” 
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For more information about The 
Comparitor, contact Scandic Inter- 
national, Alexandria, NSW, Aus- 
tralia. Telex: AA 70596, or Coin 
Mechanisms, Inc., 817 Industrial 
Drive, Elmhurst, Illinois at 1-800/ 
323-6498; in Illinois, 312/279-9150. 


Ball cleaner 


Wildcat Chemical, a Fort Worth, 
Texas, company, introduces PBC- 
15, a pool ball cleaner and polish. 

Joe Peters, president and owner 
of Wildcat, said that PBC-15 was 
designed to help the operator with 
the care of his pool balls. Keeping 
pool balls clean also causes less wear 
on tablecloths, Peters said. PBC-15 
extends the life of pool balls by pre- 
venting scuffing and soiling. 

For more information, 
Wildcat at 817/924-8321. 


call 


Push Lok fastener 


Dynamo Corporation has an- 
nounced that, as of August 1, all 
Dynamo Big D pool tables will come 
equipped with a new feature called 
Push Lok fasteners. 

Developed in-house, the plastic 
Push Lok is used to attach the pocket 
liner to the corner casting, replacing 
the nails used for this purpose in the 
past. 

The black plastic Push Lok is 7” 
long and has a large head (approxi- 
mately %” in diameter) to prevent 
the fastener from tearing the pocket 


liner or marring the balls, problems 
common to nails. 

In addition, the new Push Loks 
are easy to replace. To remove a 
Push Lok, simply cut off the plastic 
head. When the new Push Lok is 
pushed into place, it will push out 
the remaining piece. 

“We know that replacing pocket 
liners can be a frustrating and time- 
consuming process for pool table 
operators,’ said Bill Rickett, 
Dynamo president. “We're very 
pleased to introduce this new fea- 
ture which should simplify that 
process and make replacing a pocket 
liner an easy task completed in a 
matter of minutes.” 

For more information, contact 
Dynamo Corporation, 1805 South 
Great Southwest Parkway, Grand 
Prairie, TX 75051. Telephone: 214/ 
641-4286. 


Combination 
padlock 


American Lock Company intro- 
duces a new line of economical, 
laminated steel padlocks that allow 
users to set their own combinations. 

Available in either three or four 
dial models, these new padlocks ell- 
minate the need to carry a key or 
memorize a new combination. The 
combination on these padlocks can 
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be reset in a matter of seconds to a 
number the user chooses (such as a 
birthday or address), eliminating 
the lost or forgotten combination 
problem usually associated with 
other types of combination pad- 
locks. 

Its hardened steel shackle resists 
saws, bolt cutters, and ordinary hand 
tools, and its sturdy locking mecha- 
nism prevents shackle prying, com- 
pany officials said. Individually 
plated steel plates riveted together 
resist weather and abuse. Locks 
come complete with instructions 
and a combination changing tool. 

For more information contact: 
American Lock Company, 3400 W. 
Exchange Road, Crete, IL 60417. 
Telephone: 312/534-2000. 
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Power supply 
replacements 


Frederick Components Inter- 
national, Ltd. offers a line of high 
performance, low cost switching 
power supplies designated as the FK 
Series. These units are direct 
replacements to the Lambda LUS-8, 
9, and 10 power supplies, company 
officials said. 

These 15W, 25 W, and SOW single 
Output regulators are available in 
SV, 12V, 15V, and 24V with AC 
input, inrush, and overcurrent pro- 
tection. Fully rated at 50°C., output 
ripple ranges from 80max to 
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120max, and noise ranges from 
120max to 150max. These light- 
weight, compact, modular units, 
which are designed to meet UL and 
CSA requirements, are offered with 
an optional cover. 

Delivery is from stock to six 
weeks. Prices at the 100-piece level 
range from $29 to $55 each depend- 
ing upon wattage. FCI also carries a 
full line of 15W to 135W multiple 
Output power supplies. 

For additional information, con- 
tact Sharon Kodama, FCI, 20806 
Plummer Street, Chatsworth, CA 
91311. Telephone: 818/882-0868. 


DIN Connectors 


Crimp, snap-in contacts, hand or 
machine applied, eliminate solder- 
ing when assembling cables termi- 
nated with circular DIN connectors 
from AMP Incorporated. Shield 
termination is accomplished by 
trapping it between a crimp-on 
ferrule and the connector’s inner 
shield halves. 

Connectors, in 3 through 8 posi- 
tions, feature shielding effectiveness 
for low power signal transmission 
applications such as home com- 
puters. These plugs are intermatable 
with DIN standard receptacles 
which have equivalent numbers of 
contacts. 

Shielded cables from .190-inch to 
.350-inch in diameter, and carrying 
insulated 28 to 20 AWG conductors 
can be terminated. The connectors 
meet or exceed all dimensional and 
functional requirements of DIN 
specification 41524 and 45322. 

Additional information on Cir- 
cular DIN Connectors is available 
from AMP Incorporated, Harris- 
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Odor Neutralizer 


ACP Products introduces a multi- 
purpose Odor Neutralizer for 
industrial applications. Odor Neu- 
tralizer is a safe, but effective, neu- 
tralizing agent against odor causing 
materials, company officials said. 

Odor Neutralizer is formulated to 
kill and neutralize odors with no 
chemical masking or smell. This 
product is non-corrosive, non- 
flammable, anti-static, and contains 
no perfume aromatics. 

Odor Neutralizer is safe for use 
on strong odors in clothing, and will 
never leave a residue, company 
officials said. It destroys cigarette 
and cigar smoke, musty mildew 
smells, fire odors, perspiration 
odors, and much more. 

Odor Neutralizer is safe to use on 
most hard or porous surfaces 
making it effective for restrooms, 
kitchens, floors/walls, headliners, 
drapes, upholstery, carpets, furni- 
ture, equipment, and trash cans. 

For more information, contact 
ACP Products, 3633 W. MacArthur 
Blvd., #410, Santa Ana, CA 92704. 
Telephone: 714/549-8707. 


PLAY METER, October 15, 1984 


MS. PAC 
SPEEDY 
Variable 
Speed Kit 
$50 = 1 
$45 = 2-5 
TOMM’S 


We Ship Same Day! 


312/342-4420 


Expert Level Reduced to Half Price! 
The original Expert Level kit for Pac-Man 
or Ms. Pac-Man is now available for $39.00 
per kit! Five minute installation, no buttons 
to add, guaranteed to increase collections! 
We pay postage. Send check or money 
order to: M.B.N. Electronics, Dept PM, 
262 Courtland St., Painesville, OH 44077 


ATENCION: 


CLIENTES DE 


WE TAKE 
QUICKIT »». 
CONVERSIONS MADE SIMPLE & FAST! 


e Cut your conversion kit installation time 
by as much as 75% 


e No technical expertise needed. Almost 
anyone can do it. 


FREE QUICKIT with purchase of any of our 
conversion kits! 


Featuring ... Mr. Do!’s Wild Ride @ Nova 2001 @ Time Pilot ‘84 
Champion Baseball II e The Tin Star & many more! 


Ask About Our Kit Closeouts! 
Only available through: 


M.H. ASSOCIATES 

Conversion Kit Specialists 
1 800 843-5487 In ND, Alaska, Canada 
1800 VID KMS. a 


1725 N. 1st Ave. 
Fargo, ND 58102 


* Patent Pending 


TORNADO FOOSBALL TABLES 
For sale. 1983 rebuilt to like new condition. 
$1195—parts available. 1 year warranty on 
cabinet. North Texas Tornado Distributor 
817/457-3508. 


WANTED 
Used PC Boards Pac-Man $100. Ms. Pac- 
Man $150. Jungle Hunt, Jungle King $150. 
Mr. Packman Enterprises, Fort Lauderdale 
Florida. 305/463-4413. After 5. 


NEED CASH? 
WANT TO TRADE? 


LATINO AMERICA 


Video Ware, Inc. les ofrece los 


mejores precios en 
P.cC. BOARDS & PARTES 


ESPECIAL DE ESTE MES 
Pleides (en Espanol) ____$ 45 


Phoenix 
Donkey Kong 
Bosconian 
Lady Bug 


 . ... ., .. ft 
Wico Joy Track Balls __ 


Wico Joy Sticks 


We Need Your Used 
Color P.C. Boards 
For Export 
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LET’S MAKE A DEAL! 


Preguntar por Cecilia 


VIDEO WARE, INC.| VIDEO WARE, INC. 


600 Clover St. 
Los Angeles, CA 90031 


213/225-1337 


Telex: 295379 TABLEVISION 
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600 Clover St. 
Los Angeles, CA 90031 


213/225-1337 


Telex: 295379 TABLEVISION 
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INFINITY 1 
The Game Of A Thousand Faces! 


NEW GAMES COMPLETE $495 (F.O.B. Chicago) 
KITS — While they last! * Plus ‘84 Releases 
All laser games available from $995, Call for current prices! 
10 Yard Fight $69 Progress $ 
Roc n’ Rope 
Mr. Do!’s Castle Super Biker 
The Tin Star Lil’ Hustler 
Seicross 


Do You Own A 

Galaxian, Frogger 

Or Moon Cresta 
(U/R or C/T)? 


Convert to: 
Hi-Lo/Triple 
Draw Poker 


Call 
* PC BOARD ONLY 


PROM 8200 PROGRAMMER 


Bi-polar E PROMS, up to 256K 
e Write your own program & replace your 
own IC’s. 
@ Intelligent programing algorithm, 20 seconds 


(Amusement Only) 
100% LEGAL 


Simple plug-in conversion, no 
soldering or cut traces on PCB. 
Complete Kit; sub board & soft- 
ware, marquee & overlay. 


only $275 
(C/T kit $260) 


VIDEO 
CONNECTION 


930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


needed only to finish 2764 copy. 

e Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 

e Examine, Alter, Move, Fill, Upload, and Down- 
load the memory contents in the data mode. 

@ 32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 

e Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

e One RS232 port, for linking to the computer to 
upload/download data. 

e Simple to operate, over current indication, 

¢ automatic check-write-verify sequence. 

e Fully portable for field or in-plant use. 

@ One full year guarantee. 


Sane 


312/280-7610 
HOFFMAN INTERNATIONAL __ 
then se Wee LOUISE'S HARNESS SHOP | 
Rt. 3, Box 72 | 
Prattville, AL 36067 
Harnesses prepared for 
ALL VIDEO GAMES 
Contact for Samples/Pri 
ARMSTRONG SERVICES U SED SON AT A Prices ial at $15.00 
ee PHONOGRAPHS P wits - ‘ 
513/891-4055 804/499-9325 ||; a 
Sell Games Fast Buy At Lower Prices After the Video Boom! 


Advertise in... Subscribe to... 


BEST PRICE GUIDE BEST PRICE GUIDE 


OK, B.P.G., prove it to me! 
If this will make money for me when buying and selling games, I’ll sign up for a trial 
subscription. Here’s my check for $11.50 to receive the next six issues. 


Many people made millions of 
dollars because of the great de- 
pression. 

Learn different techniques on 
how to take advantage of the de- 
pressed video game industry. 


Name: Send $10 a 
Address: $2 shipping & handling to: 
Oily, Ste 4p ——— VIDEO SUCCESS 


P.O. Box 47752 
San Antonio, TX 78265-7752 


Phone: ( ) __--eeeeeoO OC Ree 
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wa 
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PROFITS 
SSSSS 


IDEAL FOR: FEATURES: 


e Vendors e Easy to Install 


e Restaurants e Access MCli/Sprint 
e Service Stations e Instant Cash Flow 
e Lounges e Touch Tone 


e Stores or Rotary 
e Takes quarter/dimes 


Dealer & Distributor Programs Available 
For Information 


EMPIRE LIBERTY TELCO 
(612) 471-0143 


DISTRIBUTORS WANTED 
Buy direct from factory @ wholesale prices 
on talking D.W.I. Breath Analyzer, Rose 
Vendors, and Physical Fitness Computers. 
Call today or write for additional informa- 


tion. BFP SUPPLY CO. 165 Broadway, 


Amityville, NY 11701 ¢ 516/691-2414 


ROUTE 
CLEARANCE SALE 


Centipede 

Dig Dug 
Robotron 
Jungle King 
Super Pac-Man 
Ms. Pac-Man 


Donkey Kong Ji. ........ 
Astron Belt 
Dragon’s Lair 


Cliffhanger 
M.A.C.H. 3 
Moon Patrol 


Burgertime 
Ms. Pac-Man (mini) 


30 DAY WARRANTY 
B & B VENDING 


1560 Edison St., Dallas, TX 75207 


214/747-0041 
OFFICES IN: Dallas, Midland/Odessa 
Amarillo and El Paso 


PLAY METER, October 15, 1984 


Don't Miss 
This Summer's 


BEST BUY! 


WILLIAMS 


MOTORACE U.5.A. 


*395" 


BRAND NEW KIT 


KIT INCLUDES: 


P.C. BOARD, ALL SCHEMATICS, WIRING 
DIAGRAM, PLEXI-MARQUEE SIGN AND 
CONTROL PANEL OVERLAY. 


VIDEO WAEE, INC. 


600 Clover St., Los Angeles, California 90031 


(213) 225-1337 
TELEX: 295379 TABLEVISION 
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Red—White—Biue 


SNACK BOXES 
Deluxe - Corrugated 
$245. per 100 w/coin box, 
dividers, Fits file drawer for 

night lock up. 


_DRAW POKER _ 
$225. each CONVERSION $$S$$ 
2-10 $195. each CONVERT: 


e Galaxian e Eyes 
@ Moon Cresta e Crush Roller Wood Beige Boxes - $285/100 
e Frogger e Pac-Man 1 or 2 Side Cars fo as 
e Eagle boards layer boards woo 


25¢ to 60¢ labels - $19.95/100 
Display Stands (wood) - $81./25 
Coin Box Ties - 19.95/1,000 


SHERIDAN SYSTEMS 


4384 East Delavan Ave. 
Buffalo, New York 14215 


716/895-9917 


PLUG IN KIT e NO CUTS OR JUMPS 
NEW CONTROLS e EASY INSTATLLATION 


Adjustable Options, Table-Upright-Coinage-%-Plays Hi-Low, Double Up 
New Games Soon: 
Black Jack @ Bones @ 3 Bars-5 Bars @ 3-in-1 @ 5 Card Draw ® 7 Card 


C.V.A. 916/363-3228 


8952 Quail Lane, Roseville, California 95678 


DISTRIBUTORS WANTED 
For VCR tapes and small light bulbs. 


One pay phone by Tonk-a-Phone for sale Over 100% profits. 
cao G 
on location 3 weeks, original cost, $750, 313/642-6755 


like new, works fine, only $500. 
(717) 348-1128 Spacemasters Video, Inc. 


56 Used Fun Chicken and 
Rocket Toy Egg Machines 
$225 each or $200 all 


All running — Excellent condition 
J-P AMUSEMENTS 
717/752-5153 


VIDEO WARE HAS THE LOWEST 
PRICES IN AMERICA FOR 


“Too many coins 
or tokens to 


LEGAL PRINTED CIRCUIT BOARDS sonesabideat dinaaheolll 
AND COMPLETE KITS Cut Counting Time 
70% with Klopp 


Sample Prices Counters & Sorters 


Champion Baseball 
Motorace (USA) 

Donkey Kong 3 (very few) 
Pac-Man Jr. (very few) 
Elevator Action 

Birdie King II 

Time Pilot '84 


Wico Deluxe Track Ball 
Sony Deluxe 7 amp power supply 
Zoom Power 


Sort 1000 coins per minute. 
Count/wrap $1,000 
in 20 minutes or less. 


Portable, manual or electric 
rugged, no plastic, made in USA 
Full one-year warranty 


Economically priced 
— Call o: write for full details —— 
“Our 53rd Year” 


KLOPE. 


KLOPP LNTERNATIONAL, LNC. 
P.O. Box 708 


Pinellas Park, Florida 33565 
(813)522-9425 


And Many More Quality Kits & 
P.C. Boards At Great Prices! 


VIDEO WARE, INC. 
600 Clover St. 
Los Angeles, CA 90031 


213/225-1337 
Telex: 295379 TABLEVISION 
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A-1 ADVICE: 
You Could Double Your Money! 


A FUN TO PLAY HOCKEY GAME 
Complete conversion kit for vertical video 
at a price you 

can afford $295 

Order Now - Get a Free Game Alarm 


A-1 PRODUCTS 919/527-8241 
333 N. Queen St., Kinston, NC 28501 


FOR SALE 
18 hole indoor-outdoor miniature golf 
course (portable). Best offer.704/385- 
9359. 


CONVERSION 


KITES 
and supplies 


WANTED 
USED PC BOARDS 


CALL FOR QUOTES 


Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 


We Are Central 
New York's Largest 
Distributor of 


Conversion Kits 
e Authorized Greyhound Dist. 
e Complete line of Dynamo— 
foosball, parts & supplies 
e Tommy Lift Gate 
e New & Used Games 
e Best Prices 
e Latest Conversions 
We Want To Buy 
Your Used PC Boards 
24 Hr. Turnaround Service 


Hi-Tech Coin Machine 


Distributors, Inc. 
8359 S. Main St., Cicero, NY 13039 


315/699-2807 
315/699-4953 
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ANOTHER GREAT 
CUSTOM KIT 
from Video Ware! 


WILLIAMS 


MOTORACE U.S.A. 
CUSTOM KIT For 


STERN OR CENTURI GAMES 


*495" 


Turn Your Old Scramble, Strategy X, 
Amidar, Super Cobra, Vanguard, Rt. 16, 
Phoenix, Pleiades or Challenger 
Into a New Money-Making Machine! 


No tools or special skills required... 


No soldering ... You can convert in minutes! 
CUSTOM-MADE MOTORACE U.S.A. KIT 
INCLUDES: 


* Brand new custom-made control panel with new 
joystick, new buttons, new overlay all 
custom-made to fit the above machines... 


* First-class wiring harness with pre-“stuffed” 
edge connector and all plug-in (molex) 
connections... 


* Brand-new Williams printed circuit board, 
unconditionally guaranteed for 30 days together 
with all wiring diagrams and schematics. . . 


* New header plexi marquee 


VIDEO WARE, INC. 


600 Clover St., Los Angeles, Caliteniall 90031 


(213) 225-1337 
TELEX: 295379 TABLEVISION 
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~ Northern California's 
Video Connection 


Lowest prices on: 
New & Used Games 


Conversion Kits & PCB’s 
Mr Dols Castle ............. $385 
Mi OO .................. 345 
Baseball || ...............-..- 595 
Complete Popeye kit ........ 175 
Complete Front Line kit ..... 445 

4 in 1 or 8 in 1 Greyhound 
Poker Kit — Call 
Plug-in kit for Galaxian, Frogger 
& Moon Cresta — $275 
BUY @ SELL © TRADE 
VIDEO CONNECTION 
930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


SDDS LDLLDDDDD 
PHOTO MACHINE 
WE BUY AND SELL 


CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 


y} 


J SSSA 


ATTENTION: 


BIRDIE KING 
P.C.B. BUYERS 


We Have 
Wico Track Balls 
in stock at only 


$38 each 


Video Ware, Inc. 
600 Clover St. 
Los Angeles, CA 90031 


213/225-1337 


Ww 


LEARN TO REPAIR 


e Video Game Boards 
© Power Supplies 

e And Monitors 

IN YOUR OWN HOME!! 

Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 
“100% Satisfaction Guaranteed" 
For More Information, Call: 


800/221-0834 
(in NY State) 2 1 2/377-0369 


or write: Electronic Institute 
of Brooklyn 
4801 Avenue N (corner E. 48th St.) 
Brooklyn, NY 11234 


Erie Crane Machine working 10¢ oper- 
ation. $1500. Offer? 273 Lanakila Rd., 
Kapaa, HI 96746. Call Sam 808/822-1701. 


New Lucky Lady Crane with step pedestal 
to protect prize draw $1890. 305/456-1010 


WESTERN KENTUCKY ROUTE 
Owner retiring, heading for Florida sun. 
Cigarette, candy, videos, jukes, pool tables, 


inballs. Over 200 machines on location. 
Priced to sell. Call or write: W.E. Brame, 
308 Adams Avenue, Hopkinsville, KY 
42240. 502/885-8595 or 502/886-7631. 


ED HANNA 
PO. Box 290777. Davie, Florida 33329 


Telex 295379 TABLEVISION 
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TAKE ONE—TWICE MONTHLY 


INCREASE YOUR CASH FLOW 
THRU 


CLASSIFIED ADVERTISING! 


GAMEROOM FOR SALE 
Putt-Putt Golf & Games has lost their lease. Now their entire 
gameroom set-up is for sale. Included is: 

Putt-Putt Golf & Games Franchise, Coin dispenser, Rowe-3 hopper bill changer 
Lathem time clock, TEC MA-140 cash register 


Air Hockey Pac-Man Plus Hydrolic Helicopter 
Gorf Highball Games (2) Jungle Hunt 
Star Rider Mr. Do! Mystic Marathon 
Buck Rogers Ms. Pac-Man Food Fight 
Dragon's Lair Frogger Donkey Kong OP. ROCCO ae 
Centipede Mr. Do!l's Castle Chexx : 
O*bert Robitron Front Line Preventative measures, taken on a regular basis, can maintain your 
Bubbles Mario Bros. Bosconian coin-op business at a healthy level. 
Gyruss Subrock 3-D Ponpoko Gohl Het: of ek ee 
Star Castle Crystal Castles (ct) Turbo (sd) eee er 
Pac-Man (ct) (2) Star Wars (sd) Hyperball os cece 
Roc 'n Rope Galaga Tron ge neal 5 ach elon for sip 


Star Trek (sd) 
CVS System (w/Eight Ball, Hunchback, Heart Attack) 


Call 217/446-6999 
for Steve or L.R. Diveley 


DEPEND ON A SOLID INDUSTRY INSTITUTION 


PLAY METER 


P.0. Box 24970, New Orleans. La. 70184 


CALL OUR SUBSCRIPTION LINE COLLECT! 


504/488-7003 
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KIDDIE RIDES 


Miscellaneous supply of 
all types of used rides 
available due to chain 
locations closings. Fi- 
nancing available with 
approved credit. 


Kiddie Amusement, Inc. 
Florence, MS 39073 
601/845-7501 


SORT & COUNT 
COINS FAST 


COIN COMPACT REUSABLE 


SORTER COUNTER COIN 
PACKAGER 12” x 12" PACKS 


NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE. TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept. 84005 
220 Delaware Ave., Buffalo, NY 14202 


Need a New Product to Sell? 
Body Guard — A personal security system 
Dials 4 different emergency messages to 
16 different numbers by remote control. 
AME, Inc. 305/456-1010. 


LARRY CAPLAN SIGN CO. 


P.O. Box 218 
“cs Reisterstown, Maryland 21136 


Our Prices Cannot Be Beat! 
: $35Q00 


Plus Freight 
& 300 LETTERS 


== STEEL STAND 
2 ALL LIGHT 
i BULBS 

= 100.00 DEPOSIT 


301-833-5941 


Without Arrow $300.00 


FOR SALE 
-1 Brandt Automatic Coin Wrapping Ma- 
-chine—Model 1702-A. Measurements: 
55%” high, 274” wide, 34” deep. Excellent 
condition, only used short period of time. 
Quiet and easy to operate. $8000 firm. Call 
601/497-1585. 
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IF YOU OWN: 


BERZERK OR ZAXXON OR 
JOUST OR ROBOTRON OR 
DEFENDER OR STARGATE, 


YOU SHOULD CONVERT TO: 


CUSTOM-MADE KIT— 


Champion Baseball 
495” 


THE FINEST CONVERSION KIT EVER OFFERED! 


No tools or special skills required... 
No soldering ... You can convert in minutes! 


CUSTOM-MADE CHAMPION BASEBALL KIT 
INCLUDES: 


* Brand new custom-made control panel with new 
joystick, buttons, Champion Baseball overlay 
custom-wired to exactly fit your machine... 


* First-class wiring harness with pre-'stuffed” 
edge connector and all plug-in (molex) 
connections... 


* Original P.C. Board (guaranteed 
unconditionally for 30 days); New monitor plexi; 
and new header plexi marquee 


VIDEO WARE, INC. 


600 Clover St., Los Angeles, California 90031 


(213) 225-1337 
TELEX: 295379 TABLEVISION 
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NEWS BRIEFS 


At presstime Play Meter learned that the district attorney’s office in Westchester County 
New York recently raided locations with video poker machines. One source said that the agents 
arrested operators, distributors, and bar owners and that 120 agents participated in the raid on 
one day. Complete details will appear in the November 1 issue. 


S++ 0 — — 
Rock-Ola recently announced the appointment of three distributors for its phonograph 
line. This brings the number of Rock-Ola distributors in North America to 47. 
State Sales in Baltimore is the new U.S. distributor, while the Canadian appointments are 


Monarch Coin, Ltd. in Winnipeg, Manitoba, and Alberta Shuffleboards (EDM) Ltd. in Edmonton, 
Alberta. 


Bally Sente’s executive offices are now located at 1287 Lawrence Station Road, Sunnyvale, 
CA 94089. The new telephone number is 408/744-1414. 


sea age, OB, eaten: 

Konami has started PCB conversion kit seminars to help operators in the conversion of 
upright video games to new Konami product. 

The first seminar was held August 24 at London Distributing Corp. in Milwaukee during its 
‘Operator's Day ’84.”’ The seminar was led by newly appointed Director of Marketing Rene 
Lopez. | 

Lopez believes these seminars are important to operators because they will inform them on 


the installation of conversion kits so they can save time and money by doing the installations 
themselves. 


oe ce ee 

Carol Mart Porth was promoted to director, advertising and sales promotion, from 
manager, advertising and sales promotion at Bally. 

Porth’s responsibilities include corporate advertising and sales promotion, as well as trade 


shows and special events. She will also continue to work with the divisions and subsidiaries of the 
corporation. 


SS ee Oe 

Pioneer Electronic Corp. will introduce a video jukebox this fall. The tentatively named 
Videobox holds 60 discs, each measuring 20 centimeters in diameter. A disc can carry 600 titles. A 
song and video clip are retrieved within 15 seconds. 

The Videobox was exhibited at the summer Chicago Consumer Electronics Show in early 
June. Pioneer President Seiya Matsumoto said that many people are interested in the Videobox. 

gfe ee eee ee 

Woburn Vending, located in Woburn, Massachusetts, provided Olympic soccer athletes the 
use of video and pinball machines: Woburn Vending set the machines on free play for the 
athletes while they lived in the Quincy House at Harvard University prior to their departure for 
Los Angeles. The director of operations for the Los Angeles Olympic Organizing Committee asked 
Larry Levine, president of Woburn Vending, if the firm could supply the equipment. Woburn 
Vending is the major supplier of amusement machines at Harvard. 
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